HOUSEHOLDS % AVG. AUD. 


NO. OF PROGRAMS + 


HOUSEHOLDS % AVG. AUD. 


NO. OF PROGRAMS} 


%, ШЕ ЗЫ FOR INDIVIDUAL TYPES ІН ABOVE (3) WEIGHTED BY DURATION AND FREQUENCY AND LIMITED 
то 
o INCLUDES 8:30-9:30PM АМО 8:30-10:00PM PROGRAMS. 


RANK 


3 0) TELECASTS WITH CURTAILED STATION FACILITIES ARE EXCLUDED, AS ARE UNDER-FIVE-MINUTE PROGRAMS. 


Фоо-озльок»- 


FIRST REPORT FOR SEPTEMBER, 198 


COMPARISONS ОҒ AVERAGE AUDIENCE ESTIMATES — SELECTED PROGRAM TYPES 


EVENING 
8:00-7:00Р! 


пее-в-Мых 


10.1 
3 


REGULARLY SCHEDULED PROGRAMS, ЕХСЕРТ РОВ TYPES 
CARRYING THIS FOOTNOTE. 
(4) INCLUDES OVERRUNS EXTENDING BEYOND 1:00AM. 


NATIONAL TV NIELSEN RATINGS RANKING — TOP PROG 


PROGRAM 


GOLDEN GIRLS# 
BILL COSBY SHOW 
227# 


MISS AMERICA PAGEANT(S) 
NFL MONDAY NIGHT FOOTBALL# 
FAMILY TIES 

BARBARA WALTERS SPECIAL(S) 
EE SUNDAY NIGHT MOVIE 
URDEA, SHE WROTE# 


мии 


EVENING 7:00-11:00 РМ 
? А AN 55 qa ню. кш; Бый Гый Ç 
773 Adventuro Paimta ша ШЕ г) Ж. 900 РМ — 1100 РМ(2) T ЕЛДІГІ 
А . 13.3 15.3 12,7 13.0 13.8 13.5 12.8 13.3 
4 1 i IFR 7 20 31 25 34 59 2 86 
АЕ 
1:30-1:00АМ WEEKDAY DAYTIME T:00AM-4:30PM WEEKEND DAYTIME 
Sports 
:30PM- Ч - M OAM- см 
м wm М» ийм Чи йн ОМ ӛте) три ШЕ шин; 
. А 4.4 3.8 3,9 6.3 5.3 5,1 9.1 6.1 8.3 
Е š 59 9 6 14 11 25 38 + 6 13 


FOR REPORTING. 


IFR аст NUMBER ОР PROGRAMS ІМ ТҮРЕ 


BASED ОМ NIELSEN ESTIMATES FOR TWO WEEKS ENDING SEPTEMBER 15, 1985 
NIELSEN AVERAGE AUDIENCE 


AUDIENCES 


ohuan 


NO. (000) 


16,150 


+ PROGRAMS ARE RATED IN TERMS OF TOTAL 
DURATION, UNDER FIVE-MINUTE PROGRAMS 


ARE EXCLUDED. 
AUDIENCES 

PROGRAM Жиз. NO. (99) 
CBS SPEC MOVIE PRESENT(S) 18.7 16,060 
FACTS OF LIFE# 18.7 16,060 
60 MINUTES 18.3 15,720 
BACK TO [т SATURDAY(S) 18.1 15,550 
HELL ТОМ 17.7 15,200 
MOVIE ОҒ ТЕ WEEK-WED(S) 17.2 14,770 
NIGHT COURT# 17.0 14,600 
GIMME A BREAK# 16.6 14,260 
CBS TUESDAY NIGHT MOVIES# 16.5 14,170 
HIGHWAY TO HEAVEN# 16.2 13,920 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


1 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 1S7 SEP, 108% 


998 ОЕ | PROI HOUSEHOLD AUDIENCES 1 [| 
PROGRAM NAME кз зїнє | COVERAGE m m PROGRAM NAME ss | NN |" 
. SHARE AUD. | WK STAI | 
Wap М our мет нкт we2 нка wl Yl ҢҒ oo| "Ë pay ТА our мет МК 1 wk 2lwk 1 мк 2 
EVENING 
s B 14.3 22 1228 
A TEAM аа |196 202 97 96 |A 1 SUN. 8.34р 1 ABC SN 
TUE. В.00Р 60 NBC А B 2 SUN. 8.32P 1 
NIGHT MOVIE 41 | 205 208 98 99 |А 19.1 31 1641 
AA ТА OOP O ABG GV ЖЕ А Чер ыл "аң. 3-00 125 АВС FF B 15.7 25 1349 
АВС BUSINESS BRIEF-WED 45 | 192 194 92 93 |А 10.3 17 885 А 8.5 14 730 
1 WED. 9.08 1 ABC N В 156 25 1340 қо АА МЕНТ. Movie 12 | 206 99 т 
2 WED. 8.56Р 1 THU. — 8.00Р 120 ABC FF B 76 14 653 
NEWS TONIGHT — 230 |199 201 97 98 |A эв 20 842 
мс BUSINESS PREF- M ысы 22 |176 197 90 94 А 10.9 22 1246 асыла ААН ABC N B 104 20 893 
Е ар 1 ABC WALD NEWS TOMGHT-SWN зә |159 162 е5 84 jA Тї ls 610 
АВС MOVIE 5РЕС(5) 206 99 А 104 18 893 6.30Р 30 АВС N B 73 14 627 
1 WED. 8.00Р 180 ABC FF AIRHOLF 7 192 96 А Н É Ta 
- 0 18 945 || 2 SAT. В.00Р 60 CBS А 19 
ADG MOVIE СӘРСЕН ЕР 192 Ы Б сен AMERICAN АНС (HEDIS) 201 әв ЈА 113 2 971 
АВС MOVIE sPECIAL-SAT(9 188 9 |A 8.4 15 722|| 2 МЕ. 10.00Р C DN 
T. > В:00Р 120 ABC FF AMERICAN PORTRAIT 117 |198 199 өв 98 |A 12.3 20 1057 
ABC NEWSBRIEF -MON за |202 165 97 88 |A 10.9 18 936 8.58р 1 CBS DO B 144 23 12 
1 MON. 9.39 1 ABC N B 143 23 1228 A mE їн өзар | 
ABC өне ТЕ | ав |185 185 94 93 |А 12.7 20 1091 |AMERICAN PORTRAIT-SUN(B) 208 99 |А 13.9 22 1194 
TUE. 9.58Р 1 ABC N B 12.7 20 1091 2 SUN. 9.05Р 3 CBS 00 
ac шы EED 46 |192 187 95 93 |А 9.7 16 833 | | ВАСК TO NEXT SATURDAY(S) 198 98 |А 18.1 29 1555 
1 ABC N B 18.1 28 1555 2 THU. 8.30P 30 NBC CE 
RED, 9: НЕ 1 BARBARÀ MANDRELL SPECIAL(S) 202 99 A 10.7 17 919 
№ Е ТНУ 46 | 186 196 93 95 ЈА 11.9 19 1022 1 TUE. 9.00P 60 CBS GV 
ы IHU. 9.58Р 1 ABC N B 11.3 18 971 
; THU. 9.51P 1 А, арт 208 99 |A 20.3 35 1744 
АВС ЖЕНӘЕЛЕРЕІНІ 46 | 163 189 86 94 |А 13.1 23 1125 |BENSON ` 167 205 90 98 |А 10.8 20 928 
І ЕНІ, 9.5 1 АВС N B 10.6 18 91 1 FRI. 9.00Р 30 ABC ар 8 1.2 21 962 
© НЫ ева? 209 1 46 | 191 190 93 94 |A 10.5 19 902 з, Вы 
SAT. 9.55Р 1 АВС N B 13:1 23 1125 н C0SBY SHOW 208 209 99 99 |А 24.8 42 2130 
2 $АТ. 9.58Р 1 THU. 8.00Р 30 NBC ar B 23.1 38 1984 
BUGS BUNNY'S MAD WORLD-TV(S) 134 75 А 5.2 10 447 
AB ажы» SUN. 1% 194 194 95 95 A 1526 H 1531 1 ЕНІ. 8.00Р 30 CBS ҒА 
АБ 1 FOOTBALL КЕСУ 206 98 [А 14.8 25 1271 || CAGNEY & LACEY 207 206 99 98 |A 13.5 23 1160 
у. 8.00Р 197 ABC SE MON. 10.00P 60 CBS T B 15.9 26 1366 
CBS EVENING NEWS-RATHER 235 | 204 208 98 99 jA 11.0 22 945 
К SATURDAY н И е 179 95 А 10.2 19 876 M-F 6.30P 30 CBS N B 12.5 24 1074 
ABC SPECIAL REPORT- -8:03Р(5) 186 9 |А 9.6 17 825|| (85 anis TUE(S) 199 99 A 9.2 16 790 
2 WED. 8.03Р 5 АВС N 1Т 8.00Р 60 С85 ОН 
CBS SAT, NEWS-SCHIEFFER 39 179 91 |A 7.3 17 627 
ABO SPORTE ШИЕ АТ ВС м 164 197 88 95 А Кыр} x 100 2 ЅАТ. 6.30Р 30 CBS N B 8.3 18 713 
2 SAT. 9.00P 1 š Ж SATURDAY NIGHT MOVIE 6|196 190 96 96 |А 8.4 15 722 
ABC SPORTS UPDATE-SUN 44 | 223 201 96 96 |А 12.3 20 1057 2 8, 2: 245 120 CBS FF B 9.0 17 773 


5 KEY: A= CURRENT REPORT В = SEASON AVERAGE РОВ EXPLANATION OF SYMBOLS, ЗЕЕ PAQE А. 


4 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


ейн ніне J м EBO RAM HOUSEHOLD AUDIENCES 


PROGRAM NAME 


187 SEP. 1985 REPO 
Е 


“к STAI AUB: знаке АШ | w TART 
K oar УМ our ner нка момка wel 5) ДР HRE ooj МК оду SIME our мет ИМК а мкг нка wk 2 
EVENING CONT'D 
CBS SPEC MOVIE PRESENTS) | |207 99 A 18.7 30 1606 | [KNIGHT RIDER v 171 180 
1 995 ырго цеў сви а 5) 187 
(65 SPECIAL MOVIE PRES.(S) 202 97 A 11.7 21 1005 1 F 10.00P 60 ABC U 
1 РАГ. 9.00P 120 CBS FF 
т [елү NIGHT MOVIES 3 205 99 |A 16.5 26 1417 LES SA aa MOMENTS(S) 203 
TUE. 8.00P 120 CBS FF B 11.9 20 1022 2 TUE. 10.00P 60 ABC U 
LOVE BOAT 202 198 
CBS и NIGHT MOVIE 41 | 204 198 99 96 |A 13.6 23 1168 1 SAT. 9.00P 120 ABC CS 
ша COLLEGE FOOTBALL ВЕС) | 204 ә Aan Б 281. сое ео 
Е И РЕЙ АҢО 1000 186 
MON 8.00P 176 ABC SE TUE, 10-00Р во ABC 5 
CHEERS 194 205 98 99 |А 19.0 31 1632 нет, РА. 196 207 
1 IHU. 9.00Р 30 МВС ш В 18.5 29 1589 THU. 8.00Р 60 CBS PD 
2 THU. 9.30P 30 
PAED Ті LIFE 1 199 99 |А 18.7 34 1606 | | МАМІ VICE 42 | 199 197 
x 8.30P 30 NBC CS B 18.7 34 1606 .00Р 60 NBC ОР 
Ше AMERICA PAGEANT(S) 207 
А015 ЁЁ ШЕН а е Е 178 94 А 12.7 23 1091 2 ЅАТ. 10.00Р 122 МВС АС 
ишү "ТЕЗ 46 | 205 198 99 98 А 2055 3 1752 т ГӘНЕ Зер: о НЕЕ 3 197 
ҰАШЫ Е. АОВ Ы MOONLIGHTING ` 5 |198 202 
2 THU. 9.00Р 30 TUE. 9.00P 60 ABC PD 
amne B BREAK, 35 | 175 94 А 12.2 24 1048 naro REVUE 190 186 
00Р 60 NBC CS В 12.8 23 1100 9.00Р 60 NBC ТЫ 
á i BREAK £ 198 98 |А 16.6 32 1426 MoviE lr THE WEEK-WED(S) 193 
.00Р 30 NBC CS B 16.6 32 1426 1 WED. 8.00P 120 NBC FF 
GOLDEN, а 200 99 |А 25.0 43 2148 ШЕЛ SHE WROTE 39 | 206 
2 5АТ 30 NBC св! В 25.0 43 2148 8.02Р 60 CBS SM 
HARDCASTLE š ры 23 174 90 |А 10.6 18 911 ш "онт NIGHT MOVIES 39 | 197 187 
60 АВС А В 14.3 22 1228 š 9.00P 120 NBC FF 
ны TOWN 1 195 98 |A 17.7 28 1520 || КӨС NEWS DIGEST-M-F 227 | 143 144 
2 WED. 9.00P 60 NBC GD B 17.7 28 1520 1 МТИТНҒ 8.58Р 1 NBC N 
Чаш TO HEAVEN 43 196 96 |А 16.2 27 1392 1 WED. 9.09P 1 
2 WED. 8.00Р 60 МВС GD В 16.8 28 1443 к; Е ш й l КЕ” 
Ши. ЫТ BLUES 45 | 202 207 99 99 |А 14.3 26 1228 MON. Ы 1 NBC N 
10.00P 60 NBC OP B 15.4 26 1323 1НакЕ 958 1 
HOMETON 3 | 202 208 99 99 |A 11.3 20 971 2 TU&TH 9.58Р 1 
THU. 10.00P 60 CBS GD B 12.1 22 1039 s jitas? ЕСЕСІ 
ТЕ, 10.00Р 60 АВС ar 502 рі ñ 95 3 1100 БЫ; ео АЫ 
) В ; NGC Мно 0бЕ8Т-2-5 22 167 
HUNTER 18 | 199 99 A 10.4 20 893 Ес У ! 9.58Р “е NBC N 
1 SAT. 10.00Р 60 NBC OP В 11.7 22 1005 ІШ жу багет ай ЕЙ 45 
1 НОСТ THREE aveg 60 Све 60 4|155 199 85 98 А 10.2 1 а SUN 8.58Р 1 МВС N 
. № Јен DIGEST-2-SUN. 22 | 168 
KATE & ue: эт | 205 201 99 98 |А 15.9 25 1366 SUN. 9248P 1 NBC N 
9.00P 30 CBS CS B 17.4 27 1495 


7 KEY: A= CURRENT REPORT B=SEASON AVERAGE 


93 
94 


97 


97 
96 


99 


98 


98 
98 


99 
98 


76 


83 


75 


78 
84 


96 


98 


97 


74 


83 


79 
86 


79 


=> w> ш>» ьш» о 


wrw» wrw» 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


Шоһ Nooo 


huw 


оло N 


ә» Hrbo 


Ромы оз 


° onh 


oN 


о» 


1 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 1ST SEP, 1905 


== ча а ' 
ВАМ | HOUSEHOLD AUDIENCES 
Жоан NANE Л, 76ке | COVERAGE ВА НАМЕ Зв СИА |! | 
wK START w START 
# DAY “TME DUR мет кт WK 2 [WK 1 wK 2 М олу ОШ our ner Екі wk 2 WK 1 ик? w 
EADE GAD ST. ELSEWHERE 180 95 A 16 21 996 
NBC NIGHTLY МЕИ$-5АТ. 40 |169 164 92 91 A 1.3 17 627 1 WED. 10.00Р 60 NBC ы B 12.9 22 1108 
ISAT. 6.40р 19 NBC N 8 18 16 653 ||SATURDAY МОЙ ЕУЕН) 194 94 ЈА 51 10 438 
ес Мату КОТИ 3⁄4 158 ат |A то 14 601 жрк. ӨГӨ E 
Н. 6.308. 30 NBC N B 7.3 15 627 ||SCARECROW a MRS. KING 204 191 98 95 |А 13.5 22 1160 
ба Обр 60 CBS GD B 156 25 1340 
NBC NIGHTLY NEWS 228 | 200 201 98 99 |A 9.6 20 825 SERNER SPOONS 10 |182 187 87 96 |А 9.4 17 807 
NBC SUNDAY МЕНТ MOVIE кк 41 | 196 196 95 98 А 89 20 1031 ОМ е С аи 
1 SUN. © 9.00P 120 NBC FF в 15.9 25 1366 || УМО а SIMON 42 |191 207 97 99 |А 14.3 23 1228 
2 608: 9:006 120 THU. 2 9.00Р 60 CBS РО B 18:9 30 1624 
60 MINUTES 47 | 209 209 99 99 |А 183 33 1572 
NEWHART 36 | 207 204 99 өв |А 15.6 24 1340 || SUN > 7.02P во CBS DN B 198 34 1701 
a 207 20 085 а |175 пв 85 ea JA Ш 2 чыр тағ 
1МГТН 9.582 1 CBS N B 13.2 21 1134 ||SPECIAL MOVIE PRSNT.-CBS(S) 203 98 12.5 22 1074 
ІНЕ. 9.5 1 2 FRI. 9.00Р 120 CBS FF 
ІРА 9:54р 1 SPECIAL MOVIE PRESNT-SUN.(S) 208 эз 14.5 23 1246 
ФЕ 9:88 1 2 SUN. 8.17Р 168 CBS FF 
Ее ЕНІ Зан Ы шт] ОА 
NENSBREAK-SAT. 47 | 176 174 84 86 |А 7:9 1 627 . . . 
1 SAT. 10.99Р 1СВ5Н B 103 18 885 || sPORTSEREAK-SUN ав | 202 203 96 әв |А 159 25 1366 
2 SAT. 9.56Р 1 1 SUN. 9.00Р 1 CBS SN B 17.0 26 1460 
юк... 10888 46 | 182 187 86 88 А n 1 2 112 2 SUN. 9.30 1 
Ж. | г; HOOKER 38 | 154 89 A 96 19 825 
ESNE С ë 8;00P 60 АВС ОР B 123 23 1057 
NEL MONDAY NIGHT FOOTBALL 1 209 99 |A 20.7 35 1778 | | tY BLOOpERS E PRAC JOKES зву 204 196 эз ат |A 121 20 1039 
ет O OOP 187 285 SE |, = B 207 39 1те) ММ. б cv B 156 25 1340 
қ ы 2 | | THREE'S А CROHD 5|1% 179 88 90 |А 14.0 23 1203 
ашыл. ОИ Б. 28,8. 2р Из TUE. — 8.30Р 30 ABC CS B 141 24 1211 
NO PLACE LIKE HOME(S) 135 78 A өз 12 вај 2020 42 | 187 97 А 143 26 1228 
ЕШШ 8.30Р 30 CBS CS 4|1% 193 әв 99 |А 121 20 1039 1 THU. 10.00Р 60 АВС DN В 14.5 25 1246 
Е 2 B 18 110 т, 1 201 99 |А 23.8 40 2044 
SUN. 8.00Р 60 NBC DO 12:8 22 1100 ата A 238 40 204 
OFF THE RACK 10 | 167 91 A 98 18 842 4 бе тем Ат 2% 99 А T4 16 “636 
ММ 930 аса | к 8 ШІ 19 $$ T. 7.00Р 144 CBS SE 
w WEBSTER 181 203 95 99 |А 12.0 24 1031 
ЖАРЫС а Е р. В; 29-56 FRI. 8.00Р 30 ABC а В 12.44 25 1065 
Руку BREHSTER 10 | 180 183 87 94 |А в.о 15 бег || шет 5н 4| 191 206 әв 99 |А 106 iə 911 
ІЗ. ТАзр A7 NBC cs B 68 15 584|| ПЕ. 10,00Р 60 CBS DN 8 104 18 893 
кїн тон sie 37|190 203 96 99 |A 13.2 23 1134 Hes ШЕ ӨГ 5|140 188 89 97 |А 14.3 25 1228 
00Р 30 АВС CS B 140 25 1203 
ОО, ИГҮ B 161 28 13830 ДД оС 202 эв А 127 21 1091 
RIPLEYS BELIEVE п-т 42 | 188 190 эз 91 |А в.з 15 73| 15. ВОР 60 ASe U 
SUN. 7.00P 60 ABC U B 10.0 17 859 К FRINGE 
АРТЕ, э.бор во мвс ғо: | 191 197098 98/4 126 20 1092 АТ NENSNIGHTI 1NE-MON 11|197 197 97 98 |А 49 20 421 


9 KEY: A= CURRENT REPORT Вы SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, ЗЕЕ PAGE А. 


10 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 1ST SEP. 1985 R 


HOUSEHOLD AUDIENCES HOUSENOLD AUDI 
PROGRAM NAME а бз WW m m PROGRAM NAME ДЫ si б БҮЛ м ] 
Al | SHARE к “к М AUD. 
МК оа ОШ our мет МЕикінкгінкінкгі7| % K оу SAE our мет ика мкојика мкг P. SHARE 
LATE FRINGE CONTD 
ABC NEWS:NIGHTLIN-CONT'D G MICHAELS SPORTS MACHINE 2| 85 86 51 51 12 35 М 
1 MON. 11.44 31 ABC N B 51 16 438 SUN. 12.00М 15 NBC SC 12 5 103 
2 МОН: 12.59А 30 LATE MOVIE I он тт свв Р270 |185 188 92 92 3.9 15 335 
ABC NEHSNIGHTLINE — oc go | 196 195 97 97 А 5% р Ни 1 TUE. 12.00M п 5.1 17 438 
1 THU. 12.00М 68 
ШЕТЕН 
2 TUE. 11.30Р 30 ІА. IU 2.009 6 
2 МЕО. 11.30Р 31 2 МЕО. 11.30Р 78 
Абс омат - ПЕ) 197 o la аз 15 за || 2 dido 6 
к он уш | одну, Де 185 186 92 92 2.9 18 249 
АСЕАН ТН) |, 200 sæ A 5o 17 аз нан 11A 46 cs FF 3.5 19 301 
АВС BO MEVISIGHTL NE ФЕР). a 201 98 А 65 23 558 || 1 THU, 1.08А 49 
Ë І FRI. 1.09А 44 
ABC WEEKEND REPORT-SAT. — 45161 161 86 85 |А 41 9 35| 2 190 1237A 44 
SAT. .30P N B 41 10 352|| 2,60. 12.48А 44 
АВС WEEKEND REPORT-SUN. — 46 [161 162 89 89 |А 38 15 326 || 3 Thu; 41 
1 SUN. 11.44P 15 ÀBC N B 39 13 335 ý 
И, Ше 2 FRI, 12.36А 45 
. SATURDAY NIGHT 41 |198 190 99 99 6.1 22 524 
CBS NEWS NIGHTWATCH-1 220| 56 ва 57 58 |A 10 11 gef] 1$АТ. 11.30Р 80 NBC GV в 70 21 601 
; ИТШ 2.004 30 СВ N B 11 12 94|| 2 5АТ. 12.33А 79 
лас натан қаран ае шр g 
859015 NIGHTWATCH 130 89 7 11 94 қ 
Š Кы 30 cas N = те чач УБ sue $ opi TENS ЕИ 192 % А ат 14 404 
CBS NEI WATCH- ї 86 99 т š 
BENLE MEHTHATCH S ane 4130 и A 8 19. це $ ори TENNIS HILITES-TUES) -| 193 % 35 10 301 
N -i Қ 
сае SUNDAY NEWS 086000 46 198 133 тп вә А 53 P 20 | оі тен ү А 191 % A 51 14 438 
2 SUN. 11Р 15 
DAVID LETTERMAN 1 182 |193 192 99 99 |A 3.5 18 301 | | $ ОРМ TENNIS HILITES-THU(S) 190 95 А зт и 318 
УБ tra N П ВОО ва, заз. aa a 21 И 9 ШЫ Tennis тео) © [189 95 A 45 12 387 
II 2 А “ 
" ИША зо вс ву 99/2 26 10 Іні. 1.302 30 C8S sc 
"МЕЕКОАУ DAYTIME 
сед юш, зо двс |9 91 80 58 |А 1% 7 145 | АВС AFTERSCHOOL SPECIAL(S) 182 9 |A вл 20 524 
1 Meim ТА 30 2 WED. 4.00 60 АВС FV 
БН VIE a ABC DAYTIME NEHSBRIER -M-F 228 | 204 204 98 98 |A 7.5 28 644 
2 WED. 12.01A 32 ШНЕР 5228 ы 5 494 АВ 
ЕСУ: М “© DAYTIME ВАО) 145 82 А 19 21 609 
FRIDAY монї 5 9 44| 181 181 97 97 |А 30 16 258 2.58Р 1 ABC N 
12.30А 90 МВС PC B 3.3 16 283] | АВС Жыш NENS MORN- 615A 230|114 123 75 78 |А 16 20 137 
6.15А 15 ABC N в 16 18 137 


B KEY: A= CURRENT REPORT В = ЗЕАЗОМ AVERAGE FOR EXPLANATION ОҒ SYMBOLS, $ЕЕ PAGE А. 


1?  РВОСКАМ AUDIENCE ESTIMATES (ALPHABETIC) 
PROGRAM NAME йы Їйїбїз COVERAGE EE AUE PROGRAM NAME м 


WK START . ) 
# DAY “TIME DUR мет ИМК ИК2|МКІ WK 2 VE олу MAE our мет E 


WEEKDAY DAYTIME CONT'D 
ABC WORLD NEWS-MORN-645A 229 
1 TU-F 6.45А 15 ABC N 


172 174 92 92 5 A 18 206 1 TU-F 8.30А 30 CBS N 


= 6. 15 19 215|| 2м 8.304 30 
2MF 64А 15 CBS MORN, NEWS -MONDAY(B) 178 м |A 21 п 180 
2 MON. 7.30À 18 CBS N 
ABC HALD NS-NORN-G45A(B) 124 С д доп 
© 5А 15 ABC N, DAYS OF OUR LIVES 226 |206 207 99 99 |А 6,2 22 533 
ALL MY CHILOREN 223 |210 20 99 99 |А тт 28 6 || 1ТЕ 100P во Nëç 00 в 70 25 0 
ТР 1.00 во ABC DD B 81 27 2+ 10 
DAYS OF оя LMES- YONG) 159 83 A 55 щ 472 
мү Эң enna ea e 83 A во 2 вт ед Көң 09 
ENER, 208 207 99 99 |А в 
ч я BLITZMONG) сор |128 тз A 32 9 | 1 10-Е 3.005 60 мс 0023 в m 
өй 
ALL STAR BLITZ 54 |181 179 вә вә |А 25 H 215 || АЫ нетов ы оо |2“ a А 94 22 722 
ФЕ НМ 301020 © жш ч ж 9000 MORN AYER-MON- 
ы ; МЕЋ-МОН-730(8) 147 83 A 2. 
ANGIE-MON(B) 123 72 А 34 9 292|| 1 МН. 7.304 30 ABC N P 140 2 
1 MON. 11.00А 30 ABC CS 5000 nN ANER-MoN-8300) 143 82 A 34 13 292 
ANGIE 54 |173 їп 86 84 |A 25 Ш 215 РЗСА и 
1 ТЫ-Ғ 11.00А 30 АВС CS в 30 12 258 || 6000 ны AMERICA-730 229 |206 206 99 99 |А 44 24 378 
TU-F }.30А 30 АВС N B 47 23 404 
00А 30 2 MON. Т.30А 3 
көтен кі 224 |201 202 99 99 |А 5.0 19 430 а 7.48A 12 
LT 200P 80 NBC 00 B 54 19 464 || 6000 MORNING, АМЕАІСА-830 228 | 204 204 99 99 |А 4.7 23 404 
ЗЕ 1 ТСР 8.304 30 ABC N в 52 23 447 
ANOTHER нонуо ЫН 159 вз А 5.0 13 430 
0 NBC DD 5000 NORN AYER MON-7308) | 183 82 |A 41 22 352 
AŠ ТЕ HORLD TURNS 230 | 206 206 99 99 |А 5.9 21 507 
1 ТТН 1.30Р 60 CBS DD 8 58 23 597 ошност" әт | 207 207 99 99 |А 8.6 23 567 
2M-F 13308 60 1 ТТН 2005 80 085 00 B 72 23 618 
вору LANGUAGE 226 | 102 102 53 52 |А 21 7 180 ; 
1 TU-TH 4.00Р 30 CBS РУ B 25 в 215 | [106 223|187 186 9 94 |A 40 16 344 
2 М-Р. 4.00Р 30 РШЕ 10.308 30 ABC DD B 41 15 352 
CAPITOL 230 |197 197 94 94 |A ав 18 aj| 2mM-F 15:30Р 30 
ДЕТН 2.305 30 085 DD в 58 20 41 ||LOVNG-MON®) 134 79 А 53 14 45 
2 M-F 2.30 .30P 30 АВС DD 
CS EARLY ное нез 235 [131 м0 вз e9 |a рз 15 Ца [№0 eus AT ВЕ 230 | 176 186 93 97 |А 21 18 180 
М-Р. 8.30А 30 CBS N в 15 16 1291] МЕ 6.308 30 NBC N B 20 17 172 
CBS MORNING NEWS 1-MONG) 133 83 A 218 15 223 | можу EST DATE 135 |196 196 96 96 |A 47 11 10 
ТЮН. 7 7.30А 30 CBS N IMEF 257 | Мсн в 45 16 387 
CBS MORNING NEWS 2-HONG) 132 83 A 28 ш 24 ? 
1 мон. 8.30А 30 CBS N NBC MENS DIGEST-DAY() 154 81 A 45 12 387 
cës MORNING NEWS 1 233 [201 201 99 99 fa 25 18 25 | iMON. ФР 1 мсн, 
TU-F 7,304 30 CBS N ЭАК ЕИ 231|183 183 85 85 |А 5.7 25 490 
2н. 7:48А 12 i Тїн ПА 2 085 N B 10 28 601 
CBS MORNING NEWS 2 233 |201 201 99 99 |А 2.8 14 241 


13 KEY: A= CURRENT REPORT В = ЗЕАЗОМ AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


4 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 1ST SEP. 1985 REPORT 


N р HOUSEHOLD AUDIENCES HOUSEHOLD AUDI 
PROGRAM NAME «н Уве ш PROGRAM NAME йы ба ӨЗІНІ ы ы! 
м А м 
У олу № our мет ика wk кт wk 2 ооу SAE our мет мк а wk 2|wki wk 2 
ишү DAYTIE ONTO SILVER. SPOONS М. 131 133 ві 81 2.7 
NEWSBREAK-3.57 227 | 186 187 91 92 |А 52 ОВ бод 30 еб CS B 40 16 
РН Зар 2 Cs N B 5:9 SUPER РАББИ зо мас 0227 1141 148 os mo |А 3% 14 № 
ЁШББЕАК-11.57-МОМ®) 136 66 А 6.3 i я 
1 MON, 11.57A 2 CBS N торду НОА a; 230 |195 202 9 99 | 40 2 3⁄4 
OME LIFE то LIVE 224 |207 207 99 9 a тз т 61| 2, 7:524 8 ; 
ЇТ 2.00 60 ABC DD B 73 25 627|| 2 TU-F 
TODAY SHOH- БЕСІГІ 179 вз |a 3.6 19 309 
ойе LIFE то Қ қосы 144 83 А 75 20 64 бшш ы }, NBC N 
ЖЕНА Ды TODAY SHOW-8B.30AM 229 |195 203 96 99 |А 44 21 318 
PRESS YOUR LUCK-NON(B) 94 58 А 3.3 10 2831] МР 8.30А 30 NBC N B 47 20 404 
00А 30 css ap 852% PYRAMID 232 |167 181 вт 90 |А 41 18 352 
PRESS Your Í 230 |169 169 84 64 |А 3.1 14 266 || M-F 10.00А 30 688 QP B 51 21 438 
ОА 30 CBS QP B 47 19 404 
2 МОМ. 10:48А 12 UŞ OPEN темир (MONS) ос |198 83 A 37 10 318 
PRICE IS RIGHT 1-MON.(B) 116 64 A аз м 421 ||US OPN TENNISERD 1909) 203 9% A 25 Ш 215 
1 MON. 11.00А 30 CBS АР I FRI, 11.004 65 CBS SE 
5:4 ÍS МАТ 228008) 16 64 А 60 16 515 
1 MON. 11.30А 30 CBS АР UŞ OPN TENNIS(FRD) 12385) 206 99 A 32 ш 275 
772,36» 342 CBS SE 
PRICE 15 RIGHT 1 230 |208 208 99 99 |А 5.2 24 447 
4 TUTH 100A 30 CBS АР B 69 әв әз || WHEEL ОҒ FORTUNE 226 | 205 206 99 99 |А 6.4 29 550 
2 M-F 1:004 30 110-_ 11.004 30 NBC QG в 71 29 60 
PRICE IS BIN 2. о cpg 229 |208 208 99 99 jA $: ют} 2+ 1:004 30 
° WHEEL OF FORTUNE(B) 160 82 А 70 19 601 
РЕР” ШЕШ, 1 МОМ. 11.004 30 NBC QG 
RYANS HOPE 223| 174 171 92 91 |A 3.1 13 266 || YOUNG AND THE RESTLESS | 229|208 208 99 99 |А 7.9 31 679 
РТЕР 2.008 30 ABC 00 B 32 12 275|| 1 Т0-ТН 12.30Р 60 CBS DD B 80 29 687 
2 M-F 12,00N 30 sas | 2NF 12:30 60 
RYANS oE NB ас |121 тз A 38 10 Lapan САУНА 
АВС FUN FIT-10:25AM 2|197 196 979% |А 51 18 438 
SALE OF THE CENTURY ма 163 вз ea | 42 іа зеі) SAT, 10.254 4 ABC ON B 51 18 438 
Баланың K. касб B 46 19 395|] ABC FUN FIT-1125AM 192 195 93 94 |А 43 15 369 
2 ИЯ: 10554 11. A ABC CN ° B 43 15 369 
А ПЕР ДО ТАР А ю |А аа е 120 | № SPECIAL REPORT-3:44P(S) 141 89 A 30 7 258 
2 MON. 10.30А 22 NBC QG SUN. 344 CN 
ABC WEEKEND SPECIALS в 173 91 вә |A 45 15 387 
SANTA BARBARA op со қас 0225 |163 190 эз 9% + 30% H р Ат. 12.00 120 двс ү в 45 15 387 
ПН 05 |199 196 95 o5 |A 46 21 3% | МММ AND ИИ 46|205 99 д Тї 27 661 
ОВЕ, аа бинаа 04 А 4% 21 28| 15АТ. 10.30А 30 МС СА в 79 28 679 
2 M-F 11.30А 30 ALVIN AND THE Е CHIPMUNKS C а 196 тд ві 28 5% 
БАТР | ° 18 А 55 15 46 Л ВАТА 2| 152 14 75 т |А 27 9 232 
SEARCH FOR инно 228 | 143 151 74 77 |А 2.6 10 223 . 12.30Р 60 АВС РС B 27 9 01 
2.30Р 30 МВС DD в 344 п 2% BERENSTAIN BEARS 193 æ |А 35 29 301 
PASTA BEARS, зосвз CA B 35 23 301 


15 KEY: A= CURRENT REPORT В=ЗЕАЗОМ AVERAGE FOR EXPLANATION OF SYMBOLS, ЗЕЕ PAQE А. 


16 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 1ST SEP. 1985 REPORT 


0. ОҒ | PROGRAM | HOUSEHOLD AUDIENCES NO. PR HOUSEHOLD AUDIE 
кобан RENE ЙЫ 570101 | COVERAGE том NAME їйїбїз | COVERAGE m s ma 
WK START WK START AUD. SHARE М 
$ DAY TIME DUR NET икт wk 2|wK 1 wk 2 $ DAY ПМЕ pur МЕТ нка wk 2|WK 1 wk 2 % у (0) 

— маана 
WEEKEND DAYTIME CONT'D 
BISKITTS 21 | 192 өз A 2.2 16 189 ||ҒАСЕТНЕ NATION 46 |125 127 82 84 |А 2.3 198 
1 SAT. 8.00А 30 CBS СА B 21 15 180 SUN. 10.30A 30 CBS СС B 29 10 249 
BUGS BUNNY/LOONEY TUNES-1 — 2|205 205 97 99 |A 2.8 19 241 “т дов вл 47 | 201 98 A 38 20 326 
SAT. 8.00А 30 АВС CA B 28 19 241 30А 30 CBS СА B 40 20 344 
BUGS BUNNY/LOONEY TUNES-2 2 | 207 207 97 99 |А 4.4 22 378 “т в с 1 116 59 |А 36 12 309 
SAT. 8.30А 30 АВС СА B 44 22 378 || 2 SAT. 1.00 30 CBS СА в 3.6 12 309 
585 ош FOOTBALL PRE 1 181 95 |А 5.0 17 430 || БІММІ BEARS 1 189 96 |А 4.9 24 421 
25 30Р 5 CBS SC B 50 17 430 || 2 SAT. 8.30А 30 NBC СА в 49 24 421 
CBS ALLEGE FOOTBALL 1 184 96 |А 5.6 18 481 кр" GRAND PRIX TRACK CHP(S) 155 90 |А RT 9 232 
2 ЗАТ. —1.35Р 197 CBS SE в 56 18 481|| 25АТ. 1.00Р 120 NBC SE 
ав {ише FOOTBALL I POST 1 184 96 |А 4.3 13 369 INCREDIBLE HULK 131 76 A 44 14 378 
CBS SC B 4.3 13 369 SAT. 12.30Р 30 NBC ТЫ В 3.6 13 309 
с ҮЗЕ толу? 2| 195 197 97 98 |А 6.4 20 550 N TE, NEWS- 8.26АМ 47 | 191 195 93 9% |A 34 21 292 
SUN. 12.30P 30 CBS SC B 64 20 550 22 8.26А 3 CBS CN В 30 18 258 
аз An FOOTBALL GAME 1 2|207 208 99 99 |А 13.9 36 1194 || М THE NEWS- 8,56АМ ат | 199 198 97 97 |А 4.7 23 404 
1. 00Р 204 CBS SE B 13.9 36 1194 SAT. 8.564 3 CBS CN B 43 21 369 
2 SUN: 1.00Р 207 N TE, NEWS- 9,56АМ 41 | 201 97 А 4.2 16 361 
CBS NFL FOOTBALL GAME 2 1 196 79 |А 10.8 25 928 T. 9.56А 3 CBS CN B 51 19 438 
2 SUN. 4.03Р 196 CBS SE B 108 25 928 || пе NEWS-1LS56AM s 166 wi aois s 
CBS SPORTS SPECIAL SAT(S) 203 99 |A 3.0 9 258|| 2 SAT, 11.56А 3 CBS CN B 40 13 
2 SAT. 00Р 60 CBS SE н ТЕ, жап) 158 76 А 41 H 32 
сё A TORYBREAKG ) 173 82 A 40 14 34 .56А 3 CBS CN 
кы. ш 30708 а. w т NEWS- 12; рн 1 143 68 [А 
0% ТОВҮВЕАК 195 95 |А 51 18 438 SAT. 3 CBS CN B 32 10 249 
1.00А 30 CBS а! B 5.1 18 438 к ТНЕ jens? i 5р 1 133 6з A 34 11 292 
йе ТООТВАП, -PRE 2|175 161 89 86 |A 35 11 301|| 2$АТ. 12.56Р 3 CBS CN в 34 11 292 
00Р 25 АВС 5С в 35 11 301 
; SAT: 3: 00Р 22 и ne. NENS- Іден 1 114 58 [А 39 13 335 
3 CBS CN B 39 13 335 
CFA COLLEGE FOOTBALL GAME 2/204 204 98 98 |A 6.7 19 576 1% КУ әнін 1 194 94 |A 32 32 190 
1 1 SAT. 3. 3.25 20 АВС SE B 6.7 19 576|| 2 АТ. 10.30А 30 МВС СА в 92 32 790 
Ее FOOTBALL POST 2 | 204 204 98 98 |A 7.6 18 653 || КОО VIDEO 46 | 189 97 А 60 21 515 
6.45Р 15 АВС 5С B 7.6 18 653 1 SAT. 11.00А 30 МВС СА В 6.3 23 541 
; Е. 6.53P 7 шко 11800 ЖОН EA 1 178 94 [А 6.3 21 541 
CHARLIE BROHNSSNOOPY SHOH 1 133 63 |А 3.3 11 283 ы қ j к og a МУ 
2 SAT. 12.30P 30 CBS СА B 3.3 11 283 | | LAND OF THE LOST 1 143 69 [А 3.4 12 292 
09005; ADVENTURES 2|208 207 99 99 |А 55 21 472|| 2 SAT. 12.004 30 CBS CL B 34 12 292 
SAT. 9.30А 30 АВС СА B 5.5 21 472|]|LAND OF THE LOST(B) 166 19 А 4,0 14 344 
1 SAT. 11.30А 30 CBS CL 
DUNGEONS AND DRAGONS 162 76 |А 4.8 16 412 
2 ЗАТ, 11.30А 30 CBS "a B 48 16 412||ИТПЕ$ 2| 191 190 95 93 |А 5.1 17 438 
DUNGEONS AND DRAGONS 41 | 203 98 A 42 16 361 SAT, 30А 30 ABC CA B 51 17 438 
1 SAT. 9.30А 30 CBS СА B 55 21 472 “ы PRESS o ЗБ сс 141 146 88 87 А 501 215 
Р 5 
ЕМОК$ 2|208 207 99 99 |А 5.3 23 455 р № 
SAT. 9.00А 30 АВС СА B 53 23 455 || № 46 | 186 96 A 53 № “485 
® Фат. 11.30А 30 МВС СА В 57 20 490 
17 KEY: A= CURRENT REPORT B= ЅЕАЗОМ AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE А, 
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PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


1ST SEP. 1985 REPORT 


PROGRAM NAME 


WK 
# DAY 


ЖЕКЕН) DAYTIME CONTD 
Еу SM. 12.00N 30 NBC CA 
МЕ BARES 47 

9.00А 30 CBS СА 


МРТ BABIES & MONSTERS 1 
2 SAT. 9.00A 60 CBS CA 


ес и ка PRE GAME 
.00Р 18 NBC SC 


3:90 
- Majon ЖАС BASEBALL 
3.19P 202 NBC SE 
; šN: 


3.18P 186 
NFL ес. 
30Р 30 МВС sc 2 


SUN. 
к. "талі САМЕ 1-NBC 
1.00Р 182 NBC SE 
H SUN: 


20 


20 


1.00Р 202 


т. FOOTBALL GAME 2-NBC 1 
1 SUN. 4.03P 190 NBC SE 


NFL FOOTBALL POST-NBC 1 
2 SUN. 4.16P 14 NBC 


ONE TO GROW ON-8:28AM 
5 2 NBC CN 

ONE 10 GROW ON-8:58AM 
T. 8.58А 2 NBC 


ОМ 5 GROW yr 10:28AM 
10, 28A 


2 NBC CN 
ONE K? `6В0Й 0N-10:58AM 
І SAT. 10.58А 2 NBC 


ONE TO GROW ON- Yë 28AM 
SAT. 11.28А 2 NBC 


H 
ONE TO GROW ON-11:58AM 1 
2 БАТ. 11.58А 2 NBC 


Р Ыр. GROW ДҮ 124 zan, 


12.28Р NBC CN 
"к ИШ; AND SONS 
Т. 8.30А 30 NBC 


ROCK N WRESTLING 1 
10.00А 60 CBS 

SATURDAY SUPERCADE 
SAT. 10.00А 60 CBS 


SCOOBY'S MYSTERY FUNHOUSE 2 
SAT. 11.00А 30 ABC 


19 


„№ 
ЗҮ our мет 2 


204 


191 


199 


201 
195 


209 


193 
196 


201 
204 


153 


197 


173 


192 


йе 


WK 1 WK 2 МК1 WK 2 


152 


202 


191 


196 


197 
201 


155 


191 


188 


201 


189 


177 


205 


195 


НА 


98 


99 


80 


95 
96 


99 
98 


82 


97 


82 


93 


19 


98 


98 


99 


шо» шь» о>ш»> => 


99 
99 


ратта 


=> 


96 
94 


99 


94 


>> о>ш» wor vru» wrw» W> w> 


KEY: A=CURRENT REPORT B= SEASON AVERAGE 


Ау 


өз pp фраг һь 
т> ло Фәзл NN 


corn 
ооо 


- 
s 
= 


- 
5 
= 


mm әсел һоро DONN NNS роо >> 
оо ш л> vovo оо ооо ою hh 


HOUSEHOLD AUDIENCES 


= 
т > ДЬ ӘН Е 
SHARE AUD 
RRE onoo Жоюу ОМ оок мет ика wk 2ẹwk 1 wk 2 
SMURFS I 46 |202 202 99 99 |А 6.1 26 524 
SAT. 9.00A 30 NBC CA B 5.8 24 498 
SMURFS И 46 |202 202 99 99 |А 7.9 30 679 
SAT. 9.30А 30 NBC СА B 7.9 30 679 
SMURFS Ш 46 |202 202 99 99 |A 9.1 33 782 
SAT. 10.00А 30 NBC CA B 8.8 32 756 
SNORKS 44 | 194 191 96 96 |A 2.7 19 232 
> .00А 30 МВС СА B 3.4 23 292 
SPIDERMAN AND FRIENDS 40 | 153 82 А 4.3 14 369 
1 SAT. 12.004 30 МВС СА B 48 16 412 
ШААН AND FRIENDS 132 72 |А 4.6 15 395 
e к 30P 30 NBC a? B 4.6 15 395 
24| 78 57 А 1.1 4 94 
se Esa т, ЗОР 30 АВС SC В 1.4 4 120 
ы MORNING 173 175 95 95 |А 3.9 18 335 
N. 9.00A 90 CBS н“ B 44 19 378 
SUPERPOUERS TEAM 197 196 97 96 |А 5.8 21 498 
SAT. 10.00А 30 ABC СА B 5.8 21 498 
13 GHOSTS ОҒ $С00ВҮ-000 2|196 198 95 96 |А 5.0 17 430 
10.30А 30 АВС СА B 5.0 17 430 
те еколо ВАІМКІЕҮ 42 | 185 188 97 98 |А 97 11 316 
SUN. 11.30А 60 АВС М в 3.9 13 335 
v OPEN TENNIS-SAT-1(S) 202 99 A 6.3 20 541 
12.00N 240 CBS SE 
|| о ТЕММІ5-5АТ-2(5) 206 99 А 7,3 18 Т 
SAT. 4.00P 180 CBS SE 
ue ОРЕМ TENNIS-SUN.(S) 203 99 A 8.7 19 747 
1 SUN. 4.32P 150 CBS SE 
К Р! TENNIS-SU(S) 40 33 A 2.5 6 215 
SUN. 4.19Р 13 CBS SE 
WUZZLE: 195 95 |А 5.0 25 430 
2 255 8.30А 30 CBS сд! B 5.0 25 430 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


чы Nielsen NATIONAL TV AUDIENCE ESTIMATES ЕМЕ. MON. SEPT.2, 1985 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:45 10:00 10:18 10: ТЕГІ 45 1 


TOTAL AUDIENCE { 
(Households (000) & %) 


АВС ТУ 


ме оет 
(Households (000) & %) TA 10.6* 11.0% 11,2* 10,97 11.6* 10.7* 
М SHARE ОҒ AUDIENCE % 19 * 19." 18 * 19 * + 

AVG. AUD. ВУ W HR. % 10. 6 10.7 11.1 10.6 "u: т 10.8 10.8 
Е Households (000) & %) 18.0 18.4 

-- SCARECROW & ШАВ. KING — Чот & ALLIE NEWHART — ме, % мс - 
Е CBS TV Спусвив-80) (®) (т)(80) 
ЕМДЕ АНКЕ { ио g 14,350 13,920 12,630 т 
seholds 2 ‚9* 13.9* 16.7 16. 14.7 14.4 14.9* 

К SHARE ОҒ AUDIENCE % 22 20 23 * 26 2 25 24 * а 

AVG. AUD. ВУ А HR. % 11.6 12.2 13.5 14,3 15.6 17.8 16.0 18.4 13.9 14.9 14.9 14.9 


1 
(Households (000) & Ж) T 18.0 23.0 


+— TV BLOOPERS & PRAC. JOKES — ——ə— МС NONDAY NIGHT MOVIES 


NBC TV (АХ(60) À CHANGE, ре SEASONS 


AVERAGE AUDIENCE í 10,820 11,420 
(Households (000) & %) 12.6 12,1% 13.1* 13.3 12,9% 13.4* 13.5" 19,9% 
SHARE ОҒ AUDIENCE % 21 ca 21 22 20 * 21 * 22 x 24 * 
AVG. AUD. ВУ И HR. % 11.5 127 13.1 13.2 13.0 12.8 13,3 13.5 13.6 13.5 13.4 13.2 
TOTAL AUDIENCE %, 130 
(Households (000) 8 %) ( t 920 


аката x Sy р — — 1... BONDAY NIGHT FOOTBALL 


ABC TV ОНА 


AVERAGE AUDIENCE { 8,110 17,780 
(Households (000) & %) 10.8 10,2* 11,0% 20.7 19,8% 22.9* 24.2* 21.4* 
SHARE ОҒ AUDIENCE % ое не И ага 35 * 38 * 3: = 
W Ауа, AUD. ВҮ% НЕ. % 10.5 105 11,5 18.3 21.2 22.8 23.1 24.22 24.2 21.3 21.4 
Е „ТОТА, AUDIENCE { 16,150 18120 14,430 14,520 
ouseholds (000) & %) $ ; ; ; 
š <— SCARECROW 805, KING — KATE а ALLIE NEWHART — cah & LACEY — 
E CBS TV (8607 (А) (8760) (а) 
AVERAGE AUDIENCE { 12,030 12,890 12,890 10,570 
(Households (000) & %) 14.0 13.2% 14.7* 15.0 15.0 12.3 12.5% 12,1* 
K (SHARE OF AUDIENCE % 23 22* 23% 23 23 м 20% 21 * 
AVG. AUD. ВУ М HR. % ве 13,5 МШ М: М5 5 54 46 | № 150 uma 123 
2 ` TOTAL AUDIENCE í 14,690 20,530 
(Households (000) & %) 17.1 23,9 


<--ТУ BLOOPERS & PRAC. JOKES — —— n NBC HONDAY NIGHT MOVIES 


N BC TV (850) LOVE CHILO 


AVERAGE AUDIENCE { 9,960 12,970 

(Households (000) & %) 14,6; 11,9% 81,8% 15,1 13,17 14,9% 161% 16.3" 
SHARE ОҒ AUDIENCE % 19 1905 19 * 24 20 * 23 * Жы (іы 
Ауа. AUD. BY МНЕ, % 10.8 11.8 120 11.6 12.9 13.4 . 15,4 16,2 16.0 108 157 


ТУ HOUSEHOLDS USING ТУ МК. 1 53 56.9 | 59.3 | 61.0 63 6 61.7 | 59.6 |57 
ТЫШ ЕИ ИЕН ЕНІБИЕНЕН ІЗДЕН із |02 D: 
U.S. ТУ Households: 85,900,000 For explanation of symbols, See page А. 


з EVE.MON. SEPT.9, 1985 


^-4 


TOTAL AUDIENCE í 
(Households (000) & %) 


Nielsen NATIONAL ТУ AUDIENCE ESTIMATES 


8:00 


13,830 
16.1 а 
WHO'S THE BOSS? THREE'S А 


8:15 


8:30 


13,490 18,730 
15.7 21.8 


8:45 


9:45 


Шы 


ЕУЕ.ТШЕ. SEPT.3, 1985 


10:00 10:15 10:30 10:45 


15,630 
18.2 


CROWD e——— MOONLIGHTING ----- — MACGRUDER AND LOUD -- 
(R) 


ABC TV са) (860) 
АМЕВАСЕ AUDIENCE 11,420 11,850 15,030 11,680 
(Households (000) & %) 13.3 13.8 11.55 17,9% 17,9% 13.6 13,5% 13:77 
w SHARE OF AUDIENCE % 23 23 28 e? * | 28 * ре ДІ н, а б Ку; 
E аи { 12,280 ҰТЫС о 
ош із. 14. ` . 
CBS REPORTS-TUE BARBARA WANDRELL SPECIAL — ии — ə—— 
E 6 В $ ТУ ное АЛМА 15 IT? 
AVERAGE AUDIENCE 7,900 9,190 +680 
K (Households (000) & %) 9.2 9.0* 9,48 10.7 10.2* 11,2% 10.1 10.2" 9,9% 
SHARE ОҒ AUDIENCE % 16 16 * 15% 17 182. 18% 8 ил 18 * 
AVG. AUD. BY НА. % 9.1 8.9 9.6 9.8 10.5 10.8 11.6 10.8 9,6 10.2 9.7 
1 TOTAL AUDIENCE í 17,270 16,150 15,030 
(Households (000) & %) 20.1 18.8 


МВС TV 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY А HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY % HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY У HR. % 


тә ж m m = 


(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 
(Households Е %) 

SHARE ОҒ AUDIENCE 

AVG. AUD. BY % HR. 


% 
% 


А-5 


— T T Aa ТЕМИ 


(а) 


S А CROWD < HOONLIGHTING — 


(RISD) 


(RSD) 

12,800 11,850 

14.9 14.0% 15.8 13.8 13.7* 

25 257% 26 * 22 22% 
13.3 14.7 156 16.1 13.7 13.7 
15,380 14,000 17,090 

17.9 16.3 19.9 

WHO'S THE 80557 THREE' 

са) (R) 

13,140 12,110 12,630 

15.3 14.1 14.7 15.7% 

26 22 22 24 * 
14.7 15.8 13.9 14.3 15.8 15.5 
22,420 

26.1 


—— P €B TUESDAY NIGHT MOVIES 


26 
13.6 


14,6 
17.0 


— ar — РЕ 


10,650 
12.4 


20 
11.4 


14.3 14.8 


(RISD) 


11.7* 
* 


е--------ПІРТШЕ------ — amina STEELE —— 


<) 


11,080 
13.7% 12.9 12.4" 13.6% 
ШЕ 93 * 24 * 
10:5 П8 409 ӨЛ 110 

14,520 

16.9 


> ЕЕЕ WEST 57TH 


SERS: ADV 5, PT 
KENNY AOGERS:ADY CONT CNUE £ 


* 
15.6 17.7 18.0 


, 
15.2 


20 2 
12.0 13.4 13.0 11.0 11,5 


18.8 


(8450) 


9,530 
18,488 1111 12.3% 9,9% 
29 * 20 210% 18 * 
18.8 13.8 10.9 10.4 9.3 
ñ 
18.2 
RENINOTON STEELE —— 
(іт 
11,250 
11.35 131 12.8% 13.3% 


23 22 24 
11.0 12.5 19.2 13.4 13. 


EVE.TUE. SEPT.10, 1985 


Екі 


ч Nielsen NATIONAL ТУ AUDIENCE ESTIMATES EVE.WED. SEPT.4, 1 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 : : : : 9:45 10:00 10:15 10:30 104% 
TOTAL AUDIENCE í 20,010 
(Households (000) & %) 23.3 


ABC TV БЕГЕШ 


AVERAGE AUDIENCE { 8,930 


(Households (000) & %) 10.4 10.2% 10,4* 10.2* 10,3% ҰСЫ 10.0* 
W SHARE OF AUDIENCE % 18 18 18 * ия И * 19 * 19 * 
МАЗ В. ЗО ТА: АЕ АР ЗС АВ СА В С В U. UL В С ВИ СВ 
E TOTAL AUDIENCE { 12,540 20,440 
E (Housaholds (000) & %) 14.6 23.8 
————! нар THREE WIVES —— CBS WEDNESDAY NIGHT MOVIE ——— 
Е CBS ТУ (Бер) "анн 
AVERAGE AUDIENCE { 8,420 12,200 
K Households (000) & %) 9.8 9,5% 10.1* 14.2 12,4* 13,5% 15.0% 15,8% 
SHARE OF AUDIENCE % и 17" 179 24 20% 22 * 26 * 29 * 
1 AVG. AUD. BY № НЕ, % 9.1 9.8. 10.1. 102 11.6 133 19.6 134 150 15.0 15.8 15.8 
TOTAL AUDIENCE 24,050 13,660 
нона О) Í 28.0 15.9 
МВС TV EA АИ 
HELL TOWN (а) 
AVERAGE AUDIENCE f 14,770 
(Households (000) & %) 17.2 15.3* 16,7% 18,5% 18,54 11.6 12.0% 11,1* 
SHARE OF AUDIENCE % 29 28 * 28 * 30 * 304 21 ор, 21 * 
AVG. AUD. BY HR. % 14.8 15.8 16.5 169 18.5 18.5 18.8 18.2 12.2 11.7 11.4 10.9 
TOTAL AUDIENCE 
поз бу ж) 1 1% ші) 
ABO MOVIE SPECIAL-WED. HOTEL 
ABC TV JOE а THE COLONEL (а) 
AVERAGE AUDIENCE ӨЕ 11,000 
(Households (000) & %) 11.0 10.0* 10,6% 11.8* 11.4* 12.8 12,4% 13.2* 
SHARE OF AUDIENCE % в ra 17 * lọ * ss 257% 
W А. AUD. BY ú HR. % 10.2 98 104 109 11.8 1.8 1,5 11.4 120 12.9 13.1 13.4 
TOTAL AUDIENCE 12,630 19,500 
Е (Households (000) & %) { 14.7 22.7 
<— l HAD THREE WIVES —— — — — CBS WEONESDAY NIGHT КИЕ ——— 
Е CBS TV ш w 
AVERAGE AUDIENCE f 11,080 
К оао: (000) & %) 10.5 10.3% 10,8 12.9 11,8% 12,4% 14.2" 13,29 
SHARE ОР AUDIENCE % ПЕ 1 ия ЕУ 20% 25 * 25 * 
AVG. AUD. BY \ НЕ. % 100 105 10.6 ino 1/5 192 12,3 124 (14.2 14,2 134 130 
2 TOTAL AUDIENCE { 18,300 18,810 14,860 
(Households (000) & %) 21.3 17.3 


NBC TV а Та = 2% К т Ан ALWARAG (WED) | — 


AVERAGE AUDIENCE { 13,920 15,200 9,710 

(Households (000) 8 %) 16.2 15,4% 1 ар т, ПЭ 19% 17799 11.3 12.1* 10.4* 
SHARE ОР AUDIENCE % 27 26 * 20 * 29 = 20 ы я 
AVG. AUD. ВУ % HR. % 14.3 16.5 16.9 17 1 1% 5 17.7 18.0 17.8 13.2 11:0 1.0 9.9 


TV HOUSEHOLDS USING ТУ WK. 1 52.8 56.5 Ë 0 61.7 57. 
See Def. 1) WK. 2 53.8 60.0 61.8 56.5 31.7 


U.S. TV Households: 85,900,000 on of symbo 


A-7 EVE. VED. SEPT. 11, 1985 


ч Nielsen NATIONAL ТУ AUDIENCE тега EVE.THU. ЅЕРТ.5, 1985 


TOTAL AUDIENCE { 13,310 16,920 
G s ER ----Ас THURSOAY MIGHT £ ——  —- s 
ABC TV іште THE ТАР REICH PT 2 
AUDIENCE 7,300 12,280 
(ко (0) 8% 8.5 1.4 8,3% 8.9 9,5% 14.3 15.0% 13.6* 
SHARE ОР AUDIENCE % и и» 14 * 15 * 8* 26 26% 26 * 
W лус. AUD. BY W HR.__% Та а во ави o s 90 99 ар раз тоа 
Е oms шен Í 182) 14% 13% 
ссе лары — uu, Р.1.----<-акиазік---<---- — 
E CBS TV ЕШ (RX(50) 
AVERAGE AUDIENCE 9,360 13,310 9,710 
(Households (000) & %) ( 10.9 9. 12.0 15.5 14,3* 16.7 11.3 11.5% 11.1* 
К SHARE OF AUDIENCE % ур 20* 25 24* 24 21 20* 21 * 
AVG. AUD. ВУ % HR. % 9,5 10.3 118 121 134 15:2 16.5 168 120 ил 100 1129 
1 4,740 21,730 18,730 16,410 16,060 
(КЕРҮҮ { 444 25.3 1.8 19.1 18.7 
BILL COSBY FAMILY TIES CHEERS NIGHT COURT «——— HILL STREET BLUES — 
NBC TV Үү (#50) (R) (R) (R) 
‚980 16,240 14,600 11,850 
(ошм UYTU { ЕЭ 121 18.9 17.0 13.8 13.8* 13.8" 
SHARE ОР AUDIENCE % 44 38 31 28 25 24. 26 * 
AVG. AUD. ВУ 9 HR. % 23.6 26.4 22.6 21.7 18.8 19.0 17.5 16.6 13.6 14.0 13.8 13.8 
TOTAL AUDIENCE 
(Households (000) & Ж) { 44 
ABC NFL FOOTBALL SPECIAL 
ABC TV мр я 5 У5 Аш CITY 
AVERAGE AUDIENCE { 0 
(Households (000) & %) 4 * * * 
SHARE ОР AUDIENCE % 5-56 Ds КОГА 52 Мек Ч» 
W Ауд. AUD. BY W HR. % 9,9 10,5 12,3 141 15.0 149 15,3 149 17,7 17.9 175 171 
TOTAL AUDIENCE { 15,720 14,770 14,350 
E (Households (000) & %) 18.3 17.2 16.7 
пони, Р... —— SIMON а SINON - HONETOWI 
E CBS TV (s (850) 
AVERAGE AUDIENCE { 9,530 11,170 9,620 
K Households (000) & х) КЕЗЕГІ 12.5 13,0 12.5 13.5* 11201. 10,7% 
SHARE ОР AUDIENCE % 18016» 20% 20-2» 4 2200-20" 20 * 
AVG. AUD. BY м HR. % T 9-7 18 152 125 і25 15,5 2155 125 Ш. 10.8 1100 
2 TOTAL AUDIENCE { 24,740 19,240 18,810 18,640 17,700 
(Households (000) & Ж) 28.8 22.4 21.9 21.7 20.6 


BILL COSBY (ВАСК TO NEXT FAMILY TIES CHEERS НЬ STREET BLUES — 
N BC TV рк SATURDAY (а) (80) (т) 


AVERAGE AUDIENCE { 21,130 15,550 16,150 16,410 12,630 

(Households (000) & %) 24.6 18.1 18.8 19.1 14.7 14. 14,6* 
SHARE ОР AUDIENCE % 40 29 30 30 26 25 * г» 
AVG. AUD. BY И HR. % 23.0 2.2 19,6 16.6 17,7 19.8 18.9 19.3 14.9 14.8 149 14.4 


Ше ыы ПЕПЕЗЕЕ ЕТЕТ ЕЛИНИ EAE ЕЕ 
Ses Dof. 1 WK. 2 | 50 53 55 57 60.0 | 6 62.6 4 62 60.5 54.3 |52 
U.S. ТУ Households: 85,900,000 For explanation ої symbols, See page А. 


кэ EVE.THU. SEPT.12, 1985 


к» Wielsen NATIONAL TV AUDIENCE ESTIMATES EVE.FRI. SEPT.6, 1985 


TIME 7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 


TOTAL AUDIENCE í 11,850 11,250 11, B 10,220 11,600 
(Households (000) & % L 13.8 13.1 13.2 11,9 13. 
WEBSTER ABC SATURDAY BENSON OFF THE RACK [ити EMBARRASS ышы 
ABC TV (RISD) SNEAK PEEK (а) (R)Xs0) à 


AVERAGE AUDIENCE f 9,960 8,780 9,450 8,420 8,420 
(Households (000) & %) 1 11,6 10.2 11.0 9.8 9,8 Фе 9.9* 
SHARE ОҒ AUDIENCE % 23 19 20 18 в и* 18 * 
W Аус AUD. BY W HR. % АШ ЖАА 106 Л 9919990 
TOTAL AUDIENCE ( 5,930 7,040 16,490 
Ë (Households (000) & %) 6.9 8.2 19.2 
BUAS, BUNNY'S СЕЗ SPECIAL MOVIE PRES. 
£ CBS TV MAD WORLD-TV MIKE HANMER mae iN FOR MURDER 
AVERAGE AUDIENCE { 410 5,580 10,050 
К Households шна ` 6,5 11.7 11.0% 12.0* 11.9* 12.1 
SHARE OF AUDIENCE % 12 2i 20 * 22 * 21 * 22 * 
AVG. AUD. ВУ № HR. % 5156 ЖЫ се пора ВХ див пао 
1 ол мене | 12,890 13,060 
(Households (000) & %) 1 15.0 22 21. 
-< KNIGHT RIDER MOTOWN REVUE ТІЛЕДІ 
NBC TV (я)(50› (80) (я) 
AVERAGE AUDIENCE f 8,590 9,110 13,740 
Ат р в l 10.0 9.2* 10.8* 10,6 10.2* 11,0% 16.0 15.6* 16.4* 
SHARE ОР AUDIENCE % 20 18* м 485. 718% 24040590 028% 30 * 
AVG. AUD. BY \ HR. % м. ок о лосаи За a a 16:07 ВЫНОС 8659 
TOTAL AUDIENCE 
ойды буа 4 әре ош алу оре 
WEBSTER WR. BELVEDERE BENSON 
ABC TV (в)(50) з) 50 (RY 
AVERAGE AUDIENCE { 10,570 10199 Ке РО 
(Households (000) & %) 12.3 11,8 2з 190, 20,6% 21.3* 10.5 
SHARE ОҒ AUDIENCE % 2 12 Бау! 9220; D КА So 
W AVG. AUD. BY ú HR. % ҮШІ Bo 11.2 112 19, 197 203 21.0 22.0 20.6 10.9 10.2 
TOTAL AUDIENCE í 8,070 19,500 
E Households (000) & %) 9.4 22.7 
SPECIAL WOVIE РИЗИТ,-08$ 
E CBS TV 508-50 THE CANNONBALL RUN 
AVERAGE AUDIENCE 4,380 10,740 
K Households (000) & %) $1 51 5.0% 12.5 11.8% 13,3* 12.3* 12.7" 
SHARE ОР AUDIENCE % 010% ж Е. 23 * 21 * 24 * 
AVG. AUD. BY W HR. % ЫШ 256. 5: 50 109 126) 143 19.3 125 121 Ва 


2 TOTAL AUDIENCE í na ІСІ? У 460 
(Households (000) & %) 18.0 
т RIDER — ШЕ inw REVUE МАМ УЕ 
(я) 


МВС TV (8760) 


AVERAGE AUDIENCE { 10,480 6,180 11,000 
ШҮ; (000) & %) 12.2 11.3” 13,1% Ta 7.5* 7,0% о 10.9* 14,7% 
НАВЕ ОҒ AUDIENCE % 23 222% 24 * 13 14/0, 127% 19“ 28 * 
ме AUD. ВУ У HR. % 11.0 11.7 13.1 13.2 8.1 7.0 6.9 7.0 10: 2 11.5 143 1541 


(See Ое 
0,8. ТУ == = 


“СИ “ЕРТ. 13, 1985 


А-11 


TOTAL AUDIENCE { 11,420 19,500 
(Households (000) & %) 13.3 22.7 
<------Т.). НО -----> —— u£ ЮАТ ----------- 


АВС TV (в)(50› (#50) 
AVERAGE AUDIENCE f 8,250 11,510 
(Households (000) & %) 9.6 8." 10.5* 13.4 11.2* 13.5% 14.6% 14,2 
SHARE OF AUDIENCE % 19 18* 20* 5 21* 25 * 27 * 28 * 
W Ауа. AUD. BY % нк % 
TOTAL AUDIENCE f 16,750 15,030 
E (Households (000) & %) 19.5 17.5 ШІ ст l: 
—= 
E CBS TV DARK NIGHT, OF, THE, SCARECRON 
CREDOR 
AVERAGE AUDIENCE 6,360 7,650 
K Households (000) & % 74 в.2* 7.5* т. 6.4* 8.9 ЖЫ 8.” 9.1* 
SHARE ОР AUDIENCE % 16 19 * 17 * 15 * 13 * 17 13 * 16 * 18 * 
AVG. AUD. BY % HR. % — 8.4 3 К у ре ceuen ое rot: А š ) 


TOTAL AUDIENCE 14,690 11,940 9,450 12,890 
(Households (000) & %) 17.1 11.0 .0 
<-----СІШЕ A BREAK — иез, ГА ТЯ OUR ТІНЕ — ttt — 


N BC TV (#50) 


AVERAGE AUDIENCE 10,480 10,910 7,990 8,930 
(Households (000) & %) 12.2 те 13,3% 12,7 9.3 10.4 9:94 10.9* 
SHARE ОР AUDIENCE % 4 22* 26* 23 17 20 19* 21 * 
AVG. AUD. BY ⁄4 HR. % 10.1 12.0 13.0 13.6 12.5 129 9.5 91 9.8 100 10.5 11.2 
TOTAL AUDIENCE 
и Ñ ш 9,250 


14.9 . 
ABC TV TAa 


AVERAGE AUDIENCE 
(Households (00) Ë % TR в 8.5* 8,4% „РО вы СИ 
үл (нді * 15 15* 15 * 14 * 14* 14 14* 15 * 
ү AVG. AUD, BY w W. % а во ве iss Саз в аг 6 7,9 аз 85 во 
Е (КЕР О) % ( 19% МН 
ousel із . . 
CBS TV -2----ІтАҒ-----------шіліюүліт юы — H 
E (RXS0) 
AVERAGE AUDIENCE 7,390 6,700 
(Households (000) & %) 86 а.” 8.9* 7.8 6,5% 6,9% ЖИ 9.3* 
K SHARE OF AUDIENCE w i6 16* (8% 1% ша 12 * 14 * 16 * 
AVG, AUD. BY % HR. % ТН 1:5 9:1 87 658 65 бт 72 (8% 45 ва ав 
2 TOTAL AUDIENCE { 16,320 18,040 23,880 22,680 31,700 
(Households (000) & %) 19.0 21.0 27.8 26.4 36.9 
GIMME А BREAK FACTS OF LIFE GOLDEN GIRLS 227 
NBC TV (80) (80) 
AVERAGE AUDIENCE Г 14,260 16,060 21,480 20,440 20,360 
(Households (000) & Ж) 16.6 18.7 25.0 23.8 23.7 
SHARE 0F AUDIENCE % 


32 34 43 40 44 
AVG. AUD. BY НЕ. % 15.8 172.3 17.9 19.6 24.6 25.4 23,6 23.9 22.9 


= T man == 


ЕМЕ ЗАТ. СЕРТ 14, 1985 


А-13 


— ы - нала | | 
^u Nielsen NATIONAL ТУ AUDIENCE ESTIMATES EVE.SAT. $ЕРТ.7, 10% 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 Ü 1:30 145 2:00 2:15 2:30 = 


TOTAL AUDIENCE г 3,780 
(Housohoids (000) &% Ù 4,4 


АВС ТУ а 


AVERAGE AUDIENCE { 3,690 
(Households (000) & %) 

SHARE OF AUDIENCE % 11 

ү AVG. AUD. BY % HR. % 4.3 


TOTAL AUDIENCE Т 
Ë (ношвюін (000) & %) 


Е CBS TV 


AVERAGE AUDIENCE { 

K (Households (000) & %) 

ы SHARE ОҒ AUDIENCE % 23 * 
AVG. AUD. BY A НЕ, % 11.1 11.3 


1 TOTAL AUDIENCE í 11,510 
(Households (000) & %) 13.4 
SATURDAY NIGHT 


NBC TV (вт ИИМ оом) 


AVERAGE AUDIENCE { 6,100 
(Households (000) & %) 7.1 8.3* 7.0* 5,2% 

SHARE ОР AUDIENCE % 21 AIOE 27% 19-4 

AVG. AUD. ВУ % HR. % 8.5 8.2 ТТ 6.4 5.4 4.7 


O 


(Households (000) & %) 


ABC TV 2 


AVERAGE AUDIENCE Еб 
(Households (000) & %) 3.9 
SHARE ОҒ AUDIENCE % 8 
AVG. AUD. ВУ % HR. % 3.9 


TOTAL AUDIENCE { 
(Households (000) & %) 


w 
Ë 
Е CBS TV 
K 
2 


TOTAL AUDIENCE í 3,440 
4.0 


AVERAGE AUDIENCE { 
(tasa (000) & %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY М НЕ. % 


TOTAL AUDIENCE { 7,990 
(Households (000) 8 %) 
155 RICA РАСЕАН e SATURDAY NIGHT — 


NBC TV 10:00-12:024M)(0P пш ГЕНА, 


AVERAGE AUDIENCE { 4,380 
(Households (000) & %) 23,8% 24,8% 5.1 

SHARE ОР AUDIENCE % 45 * 92 * e 

AVG. AUD. BY 4 HR. % 24,2 23.4 24,7 24.9 19.0 


TV HOUSEHOLDS 05 
(See Def. 1) 
U.S. TV. ҮШІ: 


Hou: 5; 85, 
ҰЗАП Қ, ге, DARK NIGHT ОҒ THE 5САЯЕСВОИ(В),С85,(9:24-11:24РМ) 
ЕМЕ. ЗАТ. $ЕРТ.14, 1985 


А-15 


^в Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SUN. $ЕРТ.8, 1985 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 


TOTAL AUDIENCE { 11,420 15, Тер 26,110 
(Households (000) & %) 13.3 30.4 


АВС тү e RIPLEY'S BELIEVE 11-ЮТ — WRLD ам. con’ 1. GOOFS e ABC SUNDAY NIGHT NOVIE 
(я) 


STRIPES 
сту 


AVERAGE AUDIENCE f 7,560 10,910 16,320 
(Households (000) & %) 8.8 8.4* 9.2* 12.7 12.2* 13.2* 19.0 17,5% 20.1" 19.6* 18.6* 
SHARE OF AUDIENCE % 17 16 * 17% 01 2» іх зї 28» 31 * 32 * 32 * 
W Ауа AUD, ин х в: в 91 93 г ZL 132 193 16а 18,6 192 202 цв 1903 јә 102. 
Е TOTAL AUDIENCE 21,480 21,229 24,140 
(Households (000) & %) 25.0 2 
— —ss MINUTES — HURDER, SHE WROTE $ SPEC MOVIE PRESENT 
Е CBS TV R (УШЫНЫН 
AVERAGE AUDIENCE 14,520 16,150 16,060 
К Households (000) & % 16,9 15.2* 18.3* 18.8 17.8* 19.6* 18.7 17,5% 18.0* 19.1* 20.2* 
SHARE OF AUDIENCE % 32 29 * заж 31 зга 32* 30 28* 28 * 31 * 35 * 
AVG. AUD. ВУ у, HR. 13.5 16.6 17.6 š 5 517.4 22 K 9. 
1 TOTAL AUDIENCE f 6790 7,650 14,260 19,180 
а (Р Алты ТМ осем с Ау ИТ МЕ 
N BC TV ШҮ дү" (а) (60) THE wai 
6,100 6,530 9,790 
К КҮ (94 7.6 11.4 11.0* 11.8* 12.4 12,6% 12.7* 12.4* 12.1* 
SHARE OF AUDIENCE % 14 14 9 19% 18% 20 20» 20 * 20 * 21 * 
А. АЦО. ВУИ HR. % 80 69 71 81 10.6 11.5 12.0 11.6 12.4 12.8 13.0 124 12.7 121 12.3 11.9 
— 
TOTAL AUDIENCE 
снна oan L 10,050 11,19 25,250 
ү — RIPLEY'S BELIEVE ІТ-ЮТ — ABC SUNDAY NIGHT MOVIE 
ABC T (0) = Ж" › 
AVERAGE AUDIENCE 
6,610 10,910 16,490 
(Households (000) 8.5) { 7001. 8.4* 12.7 11.8* 13.66 19.2 11.8% 19.2* 20.2* 19.6* 
SHARE ОР AUDIENCE ж М 13. 184 20 prot ді» и ов 30 * 33 х 34 * 
W М.А. BY HR % 25 75 81 868 112 125 13.1 141 17.4 18.3 18.8 197 20.1 20.4 20.4 18.4 
TOTAL AUDIENCE T 25,770 
Е (Households (000) & %) 30.0 
а) 60. шил 
Е CBS TV (52) (aaa 
AVERAGE AUDIENCE { 16,840 
K Households (000) & %) 19.6 19,0% 14.5 15.6: 14.0" 14,0% 1з.8* 13.9* 
SHARE OF AUDIENCE % 35 34 * 23 24 * 22 * 22 * 22 * 24 * 


AVG. AUD. ВУ 4 HR. % 14.2 17.6 18.6 19.4 22.5 17.8 16.3 15.0 14.1 13.9 13.9 14.2 14.1 13.6 13.2 14.6 


2 И ү ЖШШЕ ЮМ. и 
(Households (000) & %) Jra 13.4 19.8 20.9 


PUNKY BREWSTER SILVER SPOONS OCEANQUEST — — МВС SUNDAY NIGHT ЮУІЕ 


NB С ТУ (50) SECRETE, 54 Мнн? тан 
AVERAGE AUDIENCE w 300 9,620 11,000 9,960 

(Households (000) & %) 11.2 12.8 11,4% 144% 11.6 10.3% 11.1* 12.2* 12.9* 
SHARE ОР AUDIENCE % w 20 20 19 * 975 19 16.8 18 * 20" 23 * 
AVG. AUD. BY % HR. % 1.5 9.4 10.44 12.0 9.8 13.0 14.3 14.0 10.22 10.5 10.8 11.4 11.8 12.5 13,0 12,9 


кт. бёв,ншт!- | EVE.SUN. ЗЕРТ 15 1985 


юп 


TIME 11 


TOTAL AUDIENCE 
(Households (000) & %) 


АВС TV 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY % HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


085 TV 


AVERAGE AUDIENCE { 

(iouseholds (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD, BY \ HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


КОНЕ AUDIENCE 

{Но ids (000) 8 %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY 1⁄4 HR. % 


= = m m = 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY \ HR. % 


(1) 


19.3 
6,180 
7.2 


(3) 
ГА 


6,010 
Т 
14 


6.4 


Nieisen NATIONAL ТУ AUDIENCE ESTIMATES 


11:30 11:45 


15 12:30 


12:00 1 


EVE. SUN. 


1:45 2:00 


SEPT.8, 


2:15 2:30 


1985 


ШЇ 


12:45 1:00 1:15 1:30 


ТОТА. AUDIENCE { 
E (Households (000) & %) 


Е CBS TV 


AVERAGE AUDIENCE { 

K (Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY % НВ. % 


4,300 
5.0 


CBS SUNDAY 
NEWS-08600D 
(11:11-11:26PM) 


4,120 

4.8 
15 
5.2 


4.6 


2 TOTAL AUDIENCE í 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE í 
(Households (000) 8 %) 

SHARE ОҒ AUDIENCE % 

AVG. AUD. BY % HR. % 


Тү HOUSEHOLDS USING ТҮ 
(See Def. 1) 


ус 


А-19(2)АВС WEEKEND ВЕРОЯТ-ЗИМ, ‚АВС, (1 


9020 0.4 
Он ШЕЕ ž HEHEH 0а 


йук sTRIPESCR) авс, (9:00-11:05РИ) 
1484-1159) 


(3)CBS SUNDAY NEWS-08000D,CBS,(11:02-11:17PM) 


or oxplanal 


EVE. SUN. 


(оп оГ symbols, S00 pago 


SEPT.15, 1985 


къ Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON.-FRI. SEPT.2-6, 1985 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE { 4, 800 4, 220 
(Households (000) & %) 
— 6000 MORNING, рар — <-- 0000 BORNING, тг => 


АВС ТУ (00-0) (PARTICIPATING) (0-0) (PARTICIPATING) 
AVERAGE AUDIENCE 3,780 4,380 
(Households (000) & %) 4.4 5.1 
М SHARE ОҒ AUDIENCE % 24 25 
АУ AUD. ауаны А.а. 
Е рар { 2, 52! 2, s 4, 20 2, Не 
ouseholds 
ss на Г] аз юн NEWS и PYRAMID К YOUR LUCK 
ғ 
Е CBS ТУ (TU-Fy(0P) ЕЕ ШУ 
AVERAGE AUDIENCE 2,150 2,150 3,260 2,410 
K (Households (000) & %) 25 2.5 3.8 2.8 
SHARE ОР AUDIENCE % 14 12 16 13 
AVG. AUD. BY % HR. % 2.4 2.6 2.5. 2. 3:9 2 
1 TOTAL AUDIENCE { 4, 10 4, 220 ШЕЛ үс 
(Households (000) & %) . . 
«------ TODAY ат А ——no <----ТОАҮ = = — SILVER SPOONS SALE ОР THE 
N B с TV (00-0) (PARTICIPATING) (c0-0P) (PARTICIPATING) EF CENTURY 
AVERAGE AUDIENCE 3,180 3,610 2,660 3,690 
(Households (000) & %) 3.7 4.2 3.1 4.3 
SHARE OF AUDIENCE % 20 19 13 18 
AVG. AUD. BY \ HR. % 3.8 3.7 4.2 4.3 2.9 3.4 4.1 4.6 
-_- = == 
TOTAL AUDIENCE 
пшн буа у Í 7010 gran 
— 9000 MORNING, Жайнат — < 6000 BORNING, Мейоз _ (SUS-0P) 
ABC TV (е-е) ” CPARTICIPALING) (CO-OP) ` (PARTICIPATING) 
AVERAGE АН 
(нона: (000) 8% 34160 зато 
SHARE OF AUDIENCE ж 24 % 
W Ауа. AUD. BY НЕ. ж 4,5 5.6 4.4 4.4 
Е о ое. » { 2 фу 3,350 4,640 3, 6 
(Households 3. 3.9 5 
свз MORNING NEWS CBS BORNING REWS PYRAMID PRESS YOUR LUCK 
CBS TV | 2 шч) 
E >00) 
AVERAGE AUDIENCE 2,150 2,580 3,780 2,830 
K SHARE OF AUDIENCE Ж 18 ц? z i 
AVG. AUD. BY У HR. % 2.5 2.5 2.9 3.1 4,2 4.5 3.2 3.4 
2 ДИ 4,810 3,300 ып 4440 
(Hou: s 5.6 . 2. 
TODAY ЗНОЙ-7, ЗОАМ ——  — TODAY 3Н0Й-2.30Л4 ---- SILVER SPOONS э Riny THE 
NBC TV (CO-OP) (PARTICIPATING (ОР) (CO-OP) (PARTICIPATING) tF и 
(us) 
AVERAGE AUDIENCE 3,610 3,950 1,980 31440 
(Households (000) & %) 4.2 4.6 3 СЫ 
SHARE ОҒ AUDIENCE % 22 22 
AVG. AUD. BY у HR. % 4.1 4.6 4.7 і 2.5 19 4.1 
Шы раш ЗН НИЕ ЕЕ E ВВЕ | 
(See Def. 1 WK. 2 | 12.1 15.3 18. 7 19.8 |20.0 
U.S. TV Househokis: 85,900,000 For explanation of symbols, Soo page А. 


еды МУ MON -ERI СЕРТ 0.12 1995 


1985 


Nielsen NATIONAL ТУ AUDIENCE ESTIMATES DAY MON.-FRI. SEPT. 2-6 


11:45 12:00 12:15 12:30 12:45 1:00 2:00 2:15 2:30 


А-22 


TOTAL дневе. { 2,159 d; 490 3, 440 4,380 9,020 8, 0 
(Households (0 @ > т Yl. 
Q STAR BLITZ тіне $ HOPE LOVING ALL WY CHILDREN — ONE LIF! — 
ABC TV (IPG š Sman (TU-F XOP) (TU-FX(0P) СТО-Р)СОР) (ТШ-Р)СОР)С80) 
80 
AVERAGE AUDIENCE 2,230 2,060 2,830 3,690 6,790 6,3 q а 
CSHARE OF AUDIENCE { ИУ ШП ц? 15 S s в оше ж" 
W AG AUD. BY HR. % 26 25 24-24 5.2 294 | A 4825 To CI 84 BS VA 27,277 ТИ АУ 
Е TOTAL И { 5,240 6, 8% giy 6, 360 4, 380 
(Households (000) ) . Кы, 
108 AND THE RESTLESS — жо THE WORLD TURNS — А 1 
тт $ Е Т (TU-TH)(S)(0P) (TU-TH (SOP) (TU-TH)(8)(0P) 
Е CBS TV (TU-THXS XOP) — 
AVERAGE AUDIENCE { 4,380 удео 6700 Ж тт 4:980 ТЕЗ ЕТІ 3,95 
ЖЕТІ w 2% 30 3 29* 90% 21 20* 2. 17 
AVG. AUD. ВУ \ HR. % 49 54 64 6.7 Ta АТ ТӨНСЕ Т 556 60 59 45 4.6 
870 
ЕТТІ g jj T ZE UW JE g 
кера, [ ` р SEARCH F — bays оғ OUR LIVES —— <- ANOTHER О —— 
к Е Ы 127 ЕСИ (TU-F XOP) (ти-ғ )(OPX(80) 
N B С ТУ (10-РУ(ОР) ст 
4, 
AVERAGE AUDIENCE 5,670 4,120 б 220 sgo PEs, Аны 512 т ТТ 
C SHANE OF AUDIENCE Ж 30° 1% 13 9 23 23% zaa u l k. 
в 4. 4.7 д i 
AVG. AUD. BY W HR. % 64 67 49 47 | м ЗӨ в е4 6.5 7 


-- --- ж - 


TOTAL AUDIENCE 
(Households (000) & %) { s о 3419 ШАШ 5,580 8,250 


АВС TV ANGIE P STAR BLITZ тет 8 HOPE f LOVING s 
AVERAGE AUDIENCE 
2,150 2,150 2,490 3,260 6,440 6,180 
(бон (000) 8 20, M 2.5 2.5 2.9 3.8 7.5 6.9* 80 72 1. 7,2» 
Малы É и 12 15 @ 25 * 28* 27 26 * 27 * 
М + AUD. . БЫ |25 25 250. 28 52 За В 72 Ба бо 7101742 тата 
TOTAL AUDIENCE { 8,240 6,700 91% 8,810 4,720 
Е (Households (000) & %) 8.1 7.8 0.7 5.5 
CBS TV пое Р PRICE 18 RIGHT 2 Шан AND THE RESTLESS — 285 THE WORLD TURNS - — CAPITOL 
E (80) 
AVERAGE AUDIENCE 4,550 5,670 6,870 5,150 4,300 
K боже буа 5.3 6.6 80-1. 8,2% 6.0 6.0% 6.1* 50 
SHARE OF AUDIENCE % — 24 30 зі зік зік 22 21" 22* 19 
AVG. AUD. BY W HR. % 5.1 5.5 6.2 69 Т в ТЕСЕ ЕСЕТ | ЫЕ 
2 TOTAL AUDENGE { 8% 2,470 3,610 2,580 6,870 5,670 
(Households (000) & %) 7.4 42 б 3.0 8.0 6.6 
WHEEL OF SCRABBLE SUPER PASSWORD — SEARCH FOR — — DAYS OF OUR LIVES ----> —— ANOTHER WORLD ——> 
NBC TV е TORORRON (60) 
AVERAGE AUDIENCE 5,410 зато 3,090 2,150 5,330 4,380 
(Households (000) & %) 2.5 6.2 6.0 6.5% 51 54% 5,1" 
SHARE OF AUDIENCE % — 2) i; 10 2 22 * вы s 18" 
МЫНАНЫ | 14 аа 35537 25 26 58 61 65 66 5.1 5.1 


ТУ HOUSEHOLDS USING ТУ WK. 1 25.0 25.6 26.9 | 27.9 28.6 29.2 |29.1 |29.4 29.1 [29.6 
(See Dof. 1) WK. 2 22: 22.7 22.8 24.0 | 25.2 26.3 ЕЗ 8 |27.4 |27.7 |21.9 27.5 |27.8 8. | 
tion of symbols, See page А. 


DAY ТЕС ЗЕРТ.9-13, 1985 


U.S, ТУ Households: 85,900,000 
А-23 


кз Nielsen NATIONAL ТУ AUDIENCE ESTIMATES DAY МОМ.-ЕКІ. Шш: 1985 
3:15 3:30 3:45 4:00 4:15 
9019 
TOTAL AUDIENCE 10,310 
(Households (000) & %) 12.0 НА 15 ЕЯ е-е 
АВС ТҮ (Т0-Р)(ОР) 
8,330 
AVERAGE AUDIENCE 7,900 7 т 9.7 
(Households (000) & %) 927 9/0 9,3% 2 
SHARE OF AUDIENCE ж 9 32% 31 9.7 9.6 
W Хус. AUD. BY Y HR. % 90 94 95 9.1 а 
TOTAL AUDIENCE { 6,610 о 
Ë (Households (000) & %) нет ВЕ а si ВВ. Әрін, news- 
E CBS TV ШАШ (TU-THXS XOP} 
9,110 
AVERAGE AUDIENCE { 5,330 15 e 10.6 
К (Households (000) & %) 6.2 6.1* в.4* š 22 
SHARE OF AUDIENCE % 21 21 * 21 4 10.7 10.5 
AVG. AUD. ВУИ HR. % 6.0 6.3 6.4 6.3 88 -- 
е 2,720 11.2 
ОТАЕ AUDIENCE ; š: 
(Households (000) & %) { 5.5 тт NBC NIGHTLY NEWS 
NBC TV 8,160 
AVERAGE AUDIENCE 3,440 9.5 
(Households (000) & %) { 4.0 3,9 с 20 
SHARE ОР AUDIENCE š “HE R 9.4 9.6 
AVG. Ай ` . і Ы 
ж - 
TOTAL AUDIENCE 
(Households (000) & %) { 91% 19 19 
GENERAL HOSPITAL —— — (8) (0Р) ----- ABC WORLD NEWS 
ABC TV TONIGHT 
AVERAGE AUDIENCE 
(Households (000) & %) 2 8.3* 8.3* 2500) 
SHARE ОР AUDIENCE % 25 29 28 * 21 
AVG. AUD. BY% 1 [|с 9. 
TOTAL AUDIENCE { 7,390 2,320 11,250 
Е (Households (000) & %) 8.6 2.7 13.1 
=<— 0010100 LIGHT BODY LANGUAGE CBS EVENING NEWS- 
E CBS TV (8р) RATHER 
AVERAGE AUDIENCE 5,840 1,890 9,790 
K Households (00) а %) 6.8 6.6* т.о, 2.2 11.4 
SHARE OF AUDIENCE % 23 23% 23 7 23 
AVG. AUD. BY ⁄ HR. % 6.5 68 71 69 22 2.3 а 
2 TOTAL AUDIENCE (4989 9,790 
(Households (000) & %) 5.8 
NBC TV <—— SANTA BARBARA NBC NIGHTLY NEWS 
AVERAGE AUDIENCE 3,440 8,330 
(Households (000) & %) 4.0 3,9* 4.1" 9, 
SHARE ОР AUDIENCE % — 14 14 * 14 20 
AVG. AUD. BY НА. % 40 3.9 9.6 


ТҮ HOUSEHOLDS USING TV МК. 1] 30.1 36.8 28 6 | 39.8 44,6 | 46.4 
(See Def. 1) МК. 2) 28. 36. 40,5 44.9 | 46.7 


0.5. ТУ Househokds: 85,900,000 For explanation of symbols, See page А. 


А25 DAY МОМ. --ЕВІ. ЅЕРТ. 9-13 1985 


DAY SAT. $ЕРТ.7, 1985 


Em Mielsen NATIONAL ТУ AUDIENCE ESTIMATES 
00 815 5 10:00 10:15 10:30 10:45 
0 6,270 6,610 6,270 
н ( í. т a шіге бу 
(Households s Я нҮ, EWOKS 080103: М 
АВС ТУ АН ADVENTURES hia iuh 
40 5,500 5,500 5,150 
AVERAGE AUDIENCE f 50 үлі? 542 6.4 6.4 6.0 
SHARE OF AUDIENCE % 2 2% 21 25 о е т е: 
; 9 es l В о : : 
W AVG AUD. BY W HR. % sU а 5.8 |6 25 77 
TOTAL ішіне ( Ар Кл I 5.1 
Е сомов (00) & 9) бума GET ALONG GANG MUPPET BABIES DUNGEONS AND — Š апа шнш — 
CBS TV L p Ka 
E 3,610 3,010 
AVERAGE AUDIENCE резо 52200 ш 4 35 3.5 3.6* 
К (Households (000) & %) Ж 26 25 16 12 13 * 12 
SHARE ОҒ AUDIENCE % 5 ЧО № Во И Е ит Ве p 22% 
AVG. AUD. BY W НЕ. % 2. 3 2 š TT) 
1 2,410 3,180 2,120 6,960 8,250 7.900 
TOTAL AUDIENCE Í P 3.7 5.5 8.1 зг Мк AND THE 
(Households (000) & %) ` SNORKS PINK PANTHER SMURFS 1 SURFS 11 ише 111 ALYN AND T 
NBC TV (50) AND s (80) 
4,040 5,580 6,960 6,610 
AVERAGE AUDIENCE 1920 22960 47 š. їл 
(Households (000) & %) % 16 21 25 29 ЯТ 
SHARE OF AUDIENCE % Tan ЕЕ 25 53 аа sssi e (502 |8221 u; А 
AVG. AUD. BY ⁄ HR. % . С 
— - 
TOTAL AUDIENCE 
(нши (00) 8 %) Ñ 2000 352% 23610 ы Ел 5:40 (989 
BUGS BUNNY, НУ, юк 080108: Р! 
АВС TV LOONEY TUNES-1 LOONEY TUNES-2 ne „Хв SU ня тев ў КҮ 0 
AVERAGE AUDIENCE 
EE DIENE 2,320 3,40 з,810 3,90 4,380 3,350 
SHARE OF AUDIENCE % A 26 15 Ер т 7 
AVG. AUD. BY ⁄ НЕ. % а. 109 25081459 0560 4542091 5051 3Е 40 
TOTAL AUDIENCE Ү 3,690 5,240 5.010 7,820 
Ë (Ношеһофз (000) & %) 4.3 6.1 9.1 
BERENSTAIN WUZZLES Е BABIES & MONSTERS --- —— ROCK N WRESTLING — 
Е CBS TV ER 4% 
AVERAGE AUDIENCE f 3,010 4,300 4,210 ; 
К Households (000) & %) 3.5 5.0 4.9 54 4.6* 5.6 4, 6.2* 
SHARE ОҒ AUDIENCE % 23 25 18 ` 21* ПА [оо тхл 21 * 
AVG. AUD. ВУ HR. % E CEE 5: 49 45 (09 Бо те 
2 TOTAL AUDIENCE I 3,610 5,240 7,390 2,620 9,880 5,190 
(Households (000) & %) 4.2 6.1 8.6 11.2 11.5 10,7 
SNORKS GUMMI BEARS SMURFS 1 SMURFS 11 SMURFS 111 1T'S PUNKY 
NBC TV (80) (80) (50) BREWSTER 
AVERAGE AUDIENCE { 2,660 4,210 6,440 7,900 8,680 1,900 
(Households (000) & %) 31 4.9 7.5 42 10.1 9.2 
SHARE ОҒ AUDIENCE % 20 24 32 35 36 32 
AVG. AUD. BY М HR. % 2.6 86 4% 54 72 6 89 |95 09 9 9% 


olds: 85,900,000 ог explanation of symbols, See pi 


an DAY ЗАТ. ЗЕРТ.14, 195000 


— 
єз Wielsen_NATIONAL TV AUDIENCE ESTIMATES DAY SAT. SEPT.7, 1985 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:30 2:45 


TOTAL AUDIENCE { 6,010 5,60 5,580 4,080 
Т & 2! 5 . 
(емені үн ) rS ІМ нат АВС WEEKEND «<---- AMERICAN BANDSTAND —— 
АВС TV it SPECIALS 
(60) 
AVERAGE AUDIENCE 4,980 4,980 
(Households (000) & %) 5.8 
SHARE OF AUDIENCE %20. 20 
W лус. AUD. мин % 62 5а 56 641 
TOTAL AUDIENCE f 3,950 4,470 
E Households (000) & %) ШІ, АКы, 
CBS TV STORYBREAK(B) 1057(8) 
Е (60) 
AVERAGE AUDIENCE 3,440 3,440 
K ины (000) & %) 4. 0 4.0 
SHARE ОР AUDIENCE % — 14 14 
AA AUD. BY A ОЕ О 39 ат 
1 ` TOTAL AUDIENCE 5,840 5,150 4,470 4,550 
6.8 6.0 5.3 
(бой (00) 8 8) { KIDD VIDEO т.т ШҮ INCREDIBLE HULK 
NBC TV tso 
AVERAGE AUDIENCE 5,130 4,550 3,690 3,780 
(Households (000) & %) { % 53 4.3 4.4 
SHARE ОҒ AUDIENCE % 21 18 14 14 


AVG. AUD. ВУ % НЕ, % 6.1 5.8 5.2 5.5 4.3 4.2 4.2 4.7 


пшн (4 Ñ 4.360 ш 34% үй 
АВС TV Wami ить ABC таар, e AMERICAN BANDSTAND — 
„ОР SAWYER- 
AVERAGE AUDIENCE aeo 3 mana ҰЛТ 
(Households (000) & %) 4 4 3 5 
* М 
4.2 4.3 3.7 2.5 2.4 2.6 
SHARE OF AUDIENCE % 14 1% 2% Š 5% ФА 
жа. AUD. BY ú HR. % аа ІІ 555222112222 26 
Ë Е { Бе к Ра 3,520 3,690 13, 1420 
jouse s f ; 4.1 4.3 
CBS STORYBREAK Ж, т LAND OF ЛЕ GET ALONG GANG Ав 080 & COLLEGE FOOTBALL 
ТНЕ LOST тюй 
Е CBS Ту Сүн (вр) үс (8) “ам 
AVERAGE AUDIENCE 4,380 4,120 2,920 2,830 3,090 4 
K esa (000) 4%) (Б 4.8 3.4 3.3 3.6 КЛ 5.9* 5,9% 
SHARE ОҒ AUDIENCE % 18 16 12 11 12 18 16% 19 * 20 * 
АМ. AUD. BY W НА. % 49 54 49 4.7 32 3.3 32/34 395 31 4.4 6.3 58 80 60 58 
и { sas 6,180 4,810 4,550 6,610 
ош s М М 5.6 5:3 7.7 
ALVIN AND THE KIDD VIDEO ив. T sP! 
N BC TV ШЕШ l Шү AND 1ААР GRAND PRIX TRACK CHP 
50) 
AVERAGE AUDIENCE f 6,960 5,410 4,040 3,950 2,320 
(Households (000) & %) 8.1 6.3 4.7 4.6 ТЛ 13.8% 2.6* 2.5" 2,4" 
SHARE OF AUDIENCE % 28 21 16 15 5 и" ` , ` 


8 8 
AVG. AUD. BY \ HR. % 8.3 7.9 6.4 6.2 4.7 4.8 4.6 4.6 3.6 3.1 2.8 2.4 2.4 9.5 2.4 2.5 


0.8. ТУ Households: 85,900,000 For explanation of symbols, See page А. 


ГЕ” DAY SAT. ЗЕРТ.14, 1985 


a-o Nielsen NATIONAL TV AUDIENCE ESTIMATES 


TIME 3:00 3:15 3:30 345 4:00 4:15 4:30 


DAY SAT. $ЕРТ.7, 1985 


5:45 6:00 6:15 6:30 6:45 


4:45 5:00 5:15 5:30 


TOTAL AUDIENCE f 4,380 14,690 6,870 
(Households (000) & %) кі іт 8:0 

() — CFA COLLEGE FOOTBALL GANE ЕС 

АВС ТУ (97 AWA a ua L 

AVERAGE AUDIENCE 3,610 6,180 65536 
(Households (000) 8%) 4.2 1.2 6.3* 7.0* ЖЫ 6.8* 7.4* 8.5* 8.0% 7.6 

SHARE OF AUDIENCE % 12 19 18 я 20 * 20 * 19 * 20 * 20% 19* 18 

W молю мини х 40 52 59 67 69 71 7.0 170 68 68а тз 7,5 68.5 6.5 80 746 


TOTAL AUDIENCE { 15,460 
E (Households (000) & %) 4 
US OPEN TERNIS-SAT-1 


E CBS TV MEN'S SEMI-FINAL 


AVERAGE AUDIENCE 
K (Households (000) & %) 7:5% 1,5% 
SHARE ОҒ AUDIENCE % 227% 22 * 


AVG. AUD. ВУ \ HR. % 7.7 7.3 7.3 7.7 


1 TOTAL AUDIENCE í 3,950 r 140 
(Households (000) & %) 4.6 


(2) — L L EE L —— НВС MAJOR LEAGUE BASEBALL р лү 
N BC TV 5% " БЪЛ БАР S б “pana 
AVERAGE AUDIENCE 3,440 5,330 7,470 
(Households (000) & %) { 4.0 6.2 4.4* 5.72 6,0* 6.7* 7,0* қыр АТ 
SHARE ОР AUDIENCE % 12 17 134% 16 * ы 19 * ЙЫ 19" 20 
AVG. AUD. BY \ HR. % 4.0 4.2 4.4 4.4 5.4 5,9 6.0 6.0 6.4 1.0 7.0 7,0 7.3 8.1 7.5 9.0 
TOTAL AUDIENCE гв 7 
(нәшеміш (000) 8%) 1 2,750 15,120 
(3) 2208. {с -- Kkl ëwəL I KkUKkk ЖЮ 1 1... 
АВ 6 TV (99) UCLA Vš TENNESSEE 


нити TELE CAS TOOP CSD) 
AVERAGE AUDIENCE { 2.320 5,10 


{Households (000) & %) 


А ЖАР 7252 4,0% 4.4* 4.8* 6,5% (бы 8.8* 9.0* 
Ww SHARE OF AUDIENCE 5 | 13 * 13 * 14 = 19 * 22 = 23 * 22 * 
Е кост { 5,070 7,820 
jouseholds ) И .9 ү; 
— —TBLAEtcÉss COLLEGE FOOTBALL CBS SAT. NEWS- 
E CBS TV NOTAE DANE уз MICHIGAN SCHIEFFER 
AVERAGE AUDIENCE { 2,580 8,270 
иа мы № Г 
` 18 1 8 10 * 1 
2 AVG. AUD. BY %4 НВ. % 55 47 47 55 8.0 6.3 6.6 6.2 Амр ето (3:3 | 3:2 #7 тә 
TOTAL AUDIENCE 4,550 14,090 
(Households (000) & %) 1 n “ү 
(85 — NBC MAJOR LEAGUE BASEBALL мс 
NBC TV (56) ШЫ Ч. ш“ 
MULTI-SEGMENT TELECAST(OP) Шү 
AVERAGE AUDIENCE { 3,950 5, 10 5,500 
(Households (000) & %) 4,6 5.7* 6.0* 6.3" 7,5% 7.0* 7,2% 76.4 
SHARE ОҒ AUDIENCE % 15 18 * 18" в. 2% 2, * 801% 
AVG. AUD. BY \ НЯ. % 4.5 5, 5.6 6.0 5.9 6.1 7.4 бї. 5? 


OUSEHOLDS USIN 
(See Def. 1) 


ШТ ЕТІНЕ -PRE САМЕ,АВС,(3:00-3:25РМ) (2)М8С MAJOR LEAGUE PRE САМЕ ,МВС,(3:00-3:19РМ) 
А-з1(3)СЕА COLLEGE FTBL-PRE,ABC,MULTI-SEGMENT TELECAST (4)NBC MAJOR LEAGUE PRE GAME,NBC,(3:00-3:18PM) DAY SAT. SEPT. M, 1985 


A-32 


TOTAL AUDIENCE 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 


TOTAL AUDIENCE 
(Households (000) & %) 


CBS TV 


AVERAGE м 
(Households (000) 
555 д AUDIENCE 


= = m m = 


TOTAL AUDIENCE 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE ОР AUDIENCE 
AVG. AUD. BY М HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY % HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE OF AUDIENCE 

AVG. AUD. BY М HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


NBC TV 


ә жо m гт = 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE OF AUDIENCE 

AVG. AUD. BY \ HR. 


TV HOUSEHOLDS USING TV WK. 1 
WK. 2 


U.S. ТУ Households: 85,900,000 


(See Def. 1) 


А-33 


Nielsen NATIONAL ТУ AUDIENCE ESTIMATES 


DAY SUN. 


9:45 10:00 10:15 


SEPT.8, 1985 


10:30 10:45 


7:00 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 


{ 


7:15 


% 


1, 00 


{ 5,930 
' 6.9 
—_ А кені ------ ОПТ THE NATION 


1,550 


{ 


% 
% 


{ 


% 
% 
{ 6,870 2, 920 
8.0 
SUNDAY WORNING — P ш THE NATION 

3,440 2,320 

4.0 3.4* 4.1* 4.3% 2.7 
% 18 17 = 18 * 18% 9 
% 3.4 3.4 4.0 4.3 4.1 4.6 2.6 2.7 


{ 


% 
% 


6 8,3 11.5 | 13 19.9 |21.7 24.3 25.9 |26.1 27.5 
1.2 8.6 | 10.2 12.0 | 14.1 17.6 19.6 | 22.3 24.6 25.0 |25.8 27.9 
For explanation of symbols, Ses page А. 


DAY SUN. SEPT.15, 1985 


TOO 


a-u Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. SEPT.8, 1985 
KIT: 11:00 11:15 1:9 11:45 1240 12:15 12:30 12:45 140 115 1:30 145 2:00 215 2:30 249 | 


TOTAL AUDIENCE г о 1.200 
Households (000) & %; 
| АВ r N ) $us тесіп виши — | sportseat 
AVERAGE AUDIENCE 3,260 940 
(Households (000) 8 %) 3.8 3,9% Ко 1⁄3: 
SHARE ОР AUDIENCE % и от» 10* 3 
W лус. AUD. BY W HR. % а 50 [вз Ba milia 
Е TOTAL AUDIENCE í 8,330 24,830 
(Households (000) & %) CBS NFL TODAY o CBS NFL FOOTBALL GAME 1 
E CBS TV КОЕШ 
AVERAGE AUDIENCE 6,180 11,420 
к а { Т Fa F Т А. 
AVG. AUD. BY % НВ. % ВВ ТЫ 10,2) 156 90 120. № 150 ёт 154 
1 ` TOTAL auoience 3,010 5,410 14,260 
. 6.3 16.6 
бшшш (0k { MEET THE PRESS NFL 5-80 NFL FOOTBALL GAHE 1-NBC 
NBC TV эй TENE дш НЕР 
AVERAGE AUDIENCE 2,320 3,780 6,360 Е Е: 
C SHARE OF AUDIENCE { к 1 i lg 195 loa бы 
AVG. AUD. BY НВ. % 27 ЖО 55 м 48 02 66 та И ва ТВ 
шеи (000) ж) Ñ 490 
АВС TV ИЕ WEEK-DAVID BRINKLEY — -——— АВС NewS SPECIAL — 
(506) 
AVERAGE AUDIENCE 
(Households (000) & %) £ 3,010 3.8* 3.2* 
SHARE ОР AUDIENCE % TE 12% 10 * 
W АУ. AUD. BY úW HR. % 3.5 ао за зо 
TOTAL AUDIENCE { 5,930 26,890 
Ë (Households (000) & %) 31.3 
Qe и TODAY СВЗ NFL FOOTBALL ВАМЕ 1 
Е CBS TV Крл ЛШ 
AVERAGE AUDIENCE { 4,720 12,370 
K Households (000) & %) 5,5 la ы, 13.4* 14.5* 14.6* 
SHARE OF AUDIENCE % 17 33 * 37 * 40 * 38 * 
AVG. AUD. BY ⁄ HR. % Pp 09002 ОДЕА А 14.4 14.8 
2 TOTAL AUDIENCE { 2,750 5,670 22,160 
(Households (000) ) 3.2 6.6 . 
NEET THE PRESS NFL '85-NBC —— NFL FOOTBALL GANE 1-NBC 
NBC TV өй sr 
AVERAGE AUDIENCE 1,890 4,550 9,530 
(Ноле (000) & S) 2.2 5.3 Пи өт 11.4% 11,6% 10.6 
SHARE ОҒ AUDIENCE % 8 16 9 28* 31 * 32 * 28 * | 
AVG. AUD. BY НА. % 27 2:22 4% 57 88 08 11.2 0006 Ме оО 


U.S. ТУ Households: 85,900,000 For Же | ot PT See page А. 


ГЕ” DAY SUN. $ЕРТ.15, 1985 


А-36 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY М HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE ОҒ AUDIENCE % 

AVG. AUD. ВУ % HR. % 


TOTAL AUDIENCE í 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 
(Households oen a %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY М HR. % 


= ж m m = 


TOTAL AUDIENCE í 
(Households (000) & %) 


АВС TV 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY \ HR. % 


TOTAL AUDIENCE { 
E (Households (000) & %) 


Е CBS TV 


AVERAGE AUDIENCE 

K (Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD, BY 4 HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. ВУ \ НА. % 


ТТТ 


Nielsen NATIONAL ТУ AUDIENCE ESTIMATES 


3:00 


DAY SUN. 


5:15 : 0 


SEPT.8, 1985 


3:15 3:30 4:00 4:15 4:30 445 5:00 


8,850 
10.3 25 
LD NI 
чл 


(S) (ОР) 


2,150 18,120 
2-5 21.1 


CBS NFL FOOTBALL САШЕ 1 — 
элй TEADE M TS" оу 
2,150 7,470 
13.6* 13.6* 2. 8.7 7.8" 8,1% 9.1" 8.8* 9,6% 
33“ 934 6 19 18% TASA 20 * 191 20 * 
1927 13.5 1356) |1321 13.3 2.6 8.1 7.5 8.1 8.2 8.8 9.3 8.5 9.0 9.9 9.3 
22,760 
26.5 
— NFL FOOTBALL GAME 1-8: — — АЕ FOOTBALL ош ame 
саты а КШ 
9,280 
8,2% 8.6% 10.8 6,5% 11.0* 11.2* 11.3* 11.5* 11.9* 
20 * 45% 24 162% 962% 26 * 95 * 25 ‚25 * 
8.0 8.4 8.6 8.6 6.3 6.66 10.55 11.6 11.1 1.4 11.4 1.0 11.9 11.1 11.6 12.2 
5,760 
6.7 
ABC WRLD NEWS 
TONIGHT-SUN 
4,810 
5.6 
12 
5.4 5.7 
20,440 
23.8 
CBS NFL FOOTBALL GAHE Le—— 83 NFL FOOTBALL GAME 2 
MULTI-SEGMENT TELECAST ІІ. Т. TELECAST 
КО ЗЫ н РАН 
9,2 
15,2" 15.4% 10.8 << 9.8" 11.9* 12.0* 12.8* 13.0* 
39 38 * 25 << 24 * 29 * 29 * 29% ғары 
15.1 15.2 15.1 15.8 << << 7.3 12.3 11.9 1.8 11.7 12.4 12.9 12.7 12.9 190 
3,690 7,130 
4.3 8.3 
NFL FOOTBALL GAME 1-86 -----?) nee тетү NEWS- 
t ИТ TELECAST (oP) 
КУШ 
3,520 6,010 
11.3* 11.8* 4.1 7.0 
29 * 29 э 10 14 
11.3 11.3 1.6 11.9 10.8 4.0 в 7.3 


(2)NFL ЕТВЕ РОЗТ-МВС,МВС,МИЕТТ-ЗЕСМЕМТ TELECAST 


DAY SUN. ЗЕРТ 15. 1985 


А-38 


DAY 
NETWORK/PROGRAM 


EVENING MONDAY 
ABC ABC NEWSBRIEF-MON 
ABC NFL MONDAY NIGHT FOOTBALL 


ABC ABC NEWSBRIEF-MON 
CBS AMERICAN PORTRAIT SUS(SUS) 


EVENING TUESDAY 
ABC ABC NEWSBRIEF-TUE 


EVENING WEDNESDAY 
ABC ABC SPECIAL REPORT-8:03P(S) 
ABC ABC BUSINESS BRIEF-WED 


ABC ABC NEWSBRIEF-WED 
CBS AMERICAN PORTRAIT SUS(SUS) 


CBS AMERICAN PORTRAIT-SUS(SUS) 


EVENING THURSDAY 
ABC ABC NFL FOOTBALL SPECIAL(S) 


ABC ABC NEWSBRIEF-THU 


EVENING FRIDAY 
ABC ABC BUSINESS BRIEF-FRI 


АВС АВС NEWSBRIEF-FRI 
CBS AMERICAN PORTRAIT-SUS,(SUS) 


EVENING SATURDAY 
ABC ABC SPORTS UPDATE-SAT 


ABC ABC NEWSBRIEF-SAT. 
CBS US OPEN TENNIS-SAT-3(S) 


CBS SPORTSBREAK-SAT 
CBS NEWSBREAK-SAT. 
CONT'D 


А-39 0.3. TV HOUSEHOLDS: 85,900,000 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


OTHER PROGRAMS 


WK TIME 
(УТ) 


2 8.58- 8.59РМ 
2 9.00-12.07АМ 


1 9.39- 9.40РМ 
1 8.58- 8.59РМ 


9.58- 9.59PM 


8.03- 8.08PM 


8.56- 8.57PM 
9.04- 9.05PM 


.58РМ 
9.58- 9.59РМ 


8.58- 8.59РМ 


то тәкә келә то 
o 
м 
5 
) 
© 


1 8.58- 8.59РМ 


2 8.00-11.17РМ 


9.58- 9.59РМ 
2 9.51- 9.52РМ 
1 8.14- 8.15PM 
2 8.15- 8.16PM 
1 9.58- 9.59PM 
2 9.54- 9.55PM 
1 8.58- 8.59PM 
2 8.52- 8.53PM 
1 8.58- 8.59PM 
2 9.00- 9.01PM 
1 9.55- 9.56PM 
2 9.58- 9.59PM 
1 7.00- 9.24PM 
2 8.58- 8.59PM 
2 9.56- 9.57PM 


WEEK 1 


QUARTER 
HOUR 


TOTAL AUDIENCE | AVERAGE AUDIENCE | Ave. 


HOUSEHOLDS |HOUSEHOLDS SHARE 


8,420 


13,230 


8,250 
8,250 


9,110 


8,930 


6,530 


8,330 
11,080 


16,750 


9.8 


15.4 


10.6| 9,110 


10.4| 8,930 


7.6| 6,530 


9.7| 8,330 
12.9|11,080 


19.5| 6,360 


FOR EXPLANATION ОҒ SYMBOLS, SEE PAGE А. 


WEEK 2 
TOTAL AUDIENCE | AVERAGE AUDIENCE | Ava. | тү. 
HOUSEHOLDS | HOUSEHOLDS SHARE 15218 
% % (0) % | 00 % % pays 
10,310 12.0|10,310 12.0 20 
32,730 38.1|17,780 20.7 35 
19.7* 35* 
17,5% 38* 
15.4* 39% 
8,500 9.9| 8,500 9.9 15 | 9.9 
10,050 11.7| 8,250 9.6 17 | 9.6 
9,360 10.9| 9,360 10.9 17 |10.9 
8,420 9.8| 8,420 9.8 16 | 9.8 
27,320 31.8|12,710 14.8 25 
14.3 
14.0* 26* |11:7 
10.6 17 [10.6 
11,340 13,2 |11,340 13.2 21 |13.2 
10.4 21 |10.4 
9,790 11.4| 9,790 11.4 22 |11.4 
7.6 14 | 7.6 
15,890 18.5 |15,890 18.5 32 [18.5 
9.7 1919.7 
1,130 9.0| 7,730 9.0 16 | 9.0 
12.9 24 |12.9 
6,960 8.1| 6,960 8.1 14 | 811 
7.4 16 
11* 15| 8.2 
6,010 7.0| 6,010 7.0 13 | 7.0 
5,670 6.6) 5,670 6.6 11 | 6.6 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


| 


А-40 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


OTHER PROGRAMS 


WEEK 1 


TOTAL AUDIENCE 


WK 
* 


TIME 
NYT) 


DAY 
NETWORK/PROGRAM 


EVENING SATURDAY-CONT'D 


QUARTERI 
HOUR 


CBS NEWSBREAK-SAT.-CONT'D 1 10.23-10.24PM 10.15 
NBC NBC NENS DIGEST-SAT 8.58- 8.59РМ 8.45 
NBC NBC NEWS DIGEST-2-SAT. 2 9.58- 9.59PM 9.45 
EVENING SUNDAY 
ABC ABC SPORTS UPDATE-SUN 1 8.34- 8.35PM 8.30 | 10,390 12.1|10,390 12.1 
2 8.32- 8.33PM 8.30 
АВС АВС NENSBRIEF SUN. 9.59-10.00РМ 9.45 | 15,720 18.3|15,720 18.3 
CBS CBS NFL FOOTBALL GAME 2 2 4.03- 7.19PM -GRID 
7.30 
CBS US ОРЕМ TENNIS-SUN.(S) 1 4.32- 7.02PM -GRID | 18,120 21.1] 7,470 8.7 
CBS 60 MINUTES 1 7.02- 8.02РМ -6810 | 21,480 25.0|14,520 16.9 
2 7.17- 8.17РМ GRID 
8.00 
8.15 
CBS MURDER, SHE WROTE 1 8.02- 9.02РМ -GRID | 21,220 24.7|16,150 18.8 
CBS SPECIAL MOVIE PRESNT-SUN.(S) 2 8.17-11.0$РМ -GRID 
CBS AMERICAN PORTRAIT-SUN(B) 2 9.05- 9.08РМ 9.00 
CBS CBS SPEC MOVIE PRESENT(S) 1 9.02-11.02 GRID | 24,140 28.1 16,060 18.7 
CBS SPORTSBREAK-SUN 1 9.00- 9.01РМ 9.00 | 16,150 18.8|16,150 18.8 
2 9.30- 9.31РМ 9.30 
CBS NEWSBREAK-SUN. 1 9.57- 9.58РМ 9.45 | 13,060 15.2[13,060 15.2 
2 9.55- 9.57РМ 9.45 
NBC NFL FOOTBALL GAME 2-NBC 1 4.03- 7.13РМ -GRID | 22,760 26.5 9,280 10.8, 
NBC NBC NEWS DIGEST-SUN 8.58- 8.59PM 8.45 | 6,180 7.2| 6,180 7.2 
NBC NBC NEWS DIGEST-2-SUN. 1 9.48- 9.49PM 9.45 | 8,250 9.6| 8,250 9.6 
EVENING MONDAY-FRIDAY 
ABC ABC NEWS:NIGHTLINE > 11.30} 6,700 7.8 5,230 6.2 
12:00 
АВС АВС NEWS:NIGHTLINE-MON 1 11.44-12.15AM_ 11.30 | 6,010 7.0) 4,640 5.4 
12.00 
АВС АВС NEWS:NIGHTLINE-THU(B) 2 11.55-12.28М 11.45 
12.15 
АВС АВС NEWS:NIGHTLINE-TUE(B) 2 12.00-12.12АМ 12.00 


А-41 U.S. ТУ HOUSEHOLDS: 85,900,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


AVERAGE AUDIENCE 
HOUSEHOLDS [HOUSEHOLDS SHARE 


18 


18.8 


15.2 


25,770 30.0|16,840 19. 


28,350 33.0|12,460 14.5 23 iis 
12,630 14.7|11,940 13.9 22 |13.9 
11,080 12.9|11,080 12.9 20 [12.9 
10,390 12.1|10,310 12.0 19 [12.0 
6,610 7.7| 6,610 7.7 12 | 7.7 
TU-F 6,180 7.2| 4,720 5.5 16 «1 [TUWF 
TU-F 5.5% 15* 4,9|ТШЫҒ 
TU&TH 5.9* 18*| 4.6|W & F 
MON. 
MON. 
MON. 
5,240 6.1| 4,300 5.0 17 | 5.5|]THU. 
5,2 THU. 
4,5 |ТНО. 
3,690 4.3| 3,610 4.2 15 | 4.211ЦЕ. 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


A42 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


WK 
+ 


TIME 
(NYT) 


DAY 
NETWORK/PROGRAM 


QUARTER 
HOUR 


OTHER PROGRAMS 


WEEK 1 
TOTAL AUDIENCE | AVERAGE AUDIENCE 


HOUSEHOLDS |HOUSEHOLDS SHARE 


EVENING MONDAY-FRIDAY-CONT'D 
АВС АВС NEWS:NIGHTLINE-WED(B) 


1 12.00-12.30АМ 6,610 7.7 


АВС EYE ОМ HOLLYWOOD > 1,720 2.0 


АВС АВС NEWS:NIGHTLINE-MON 2 12.59- 1.29АМ 


CBS AMERICAN PORTRAIT 1 8585 8.59PM 8,760 10.2 


CBS NEWSBREAK-M-F > 9,190 10.7 


CBS LATE MOVIE 1 2 > 


2 VARIOUS TIMES 


CBS US ОРМ ТЕММІ5 HILITES-FRI(S) 1 11.30-12.00MD 


4,980 


5.8 


CBS US OPN TENNIS HILITES-MON(S) 1 11.30-12.00MD 5,330 6.2 


C8S US OPN TENNIS HILITES-THU(S) 1 11.30-12.00М0 4,210 4.9 


CBS US OPN TENNIS HILITES-TUE(S) 1 11.30-12.00MD 4,120 4.8 


CBS US ОРМ TENNIS HILITES-WED(S) 1 11.30-12.00MD 5,670 6.6 


CBS LATE MOVIE I 1 » 4,210 4.9 


1 VARIOUS TIMES 
CBS LATE MOVIE И 2 > 


1 > 2,920 3.4 


VARIOUS TIMES 


CBS CBS NEWS NIGHTWATCH-1 2.00- 2. 30AM 860 1.0 


CBS CBS NEWS NIGHTWATCH-2 2.30- 3.00AM 860 1.0 
CONT'D 


А-43 U.S. TV HOUSEHOLDS: 85,900,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE 


wa [E Á w 


5,580 6.5 23 
1,370 16 6 


8,760 10.2 
9,190 10.7 17 


3,870 
4,040 
3,180 
3,010 
4,380 


2,660 


2,320 


690 
690 


A. 


ннн оо 
mos (лл 

- 

° 

© 

© 

- 

о 

- 

w 

s 

> 

- 

о 

© 


17 


6,530 7.6| 3,950 4.6 16 
510% 15* 
4.4* 16* 
4.4* 21* 


юрюш юш о у ооо nooo 


== 
>= 


EEEEEE 88 


о-әоо uo mo No Hw Кою 
===== ЕЕ 9 == 


ттт 


бошо оо ош ро ww ор ье эь 
mana 1 SS мм Ее 


3,610 4.2| 2,660 3.1 18 


3.4* 17* 
2.8* 18* 
1,030 1.2 940 1.1 12 


1,290 1.5| 1,120 1.3 17 


*HALF-HOUR RATINGS (РОВ IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


ЫШ к _——— 


к Nielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 


WEEK 1 WEEK 2 
TOTAL AUDIENCE| AVERAGE AUDIENCE, | мб, TOTAL AUDIENGE | AVERAGE AUDIENCE 
рАҮ W ТІНЕ QUARTER ноџзеноцов |ноозеноцов знае НЕ HOUSEHOLDS (HOUSEHOLDS SHARE | AMR 
NETWORK/PROGRAM + (КҮТ) HOUR | Чу % Гао % һи | % 70) % 00) % 
EVENING MONDAY-FRIDAY-CONT'D 
CBS CBS NEWS NIGHTWATCH-2-CONT'D 2.30 3 
CBS CBS NEWS МЕНТМАТСН-3 3.00- 6.00 3.00 1,550 1.8] 690 8,18, 8 1,800 2.1] 89 1.0, 20, 
3% ае 1 1.1* 20* 
2% 1% 3 1.0* 21* 
43 .8* 21* % .9* 20% 
2% 28% 20% 3 88 19* 
2% .8* 20% 3 ‚т* и*| 1Т|М-ТН$й 
NBC NBC NEWS DIGEST-M-F > 8.45 9,530 11.1] 9,530 1.1 19 10.6 8,420 9.8| 8,420 9.8 16 | 9.8|M-F 
» NBC NBC NEWS DIGEST-2-M-F ТЕ” 3.45 8,930 10.4| 8,930 10.4 17 [10.4 вазо 10.4| 8,930 10.4 18 [10.4 [nama 
NBC TONIGHT SHOW 11.30-12,30AM 11.30 10,050 11,7| 6,100 7.1, 23, 1 9.450 1.0| 5,840 6.8, 21, ания 


12.00 7.2 |М-Е 6.7 M-F 

12.15 6.4* 23*| 5.7 [M-F 6,3% 22*| 6.0|М-Ғ 

NBC DAVID LETTERMAN I 12.30- 1.00АМ 12.30 3,440 4.0| 2,830 3.3 17 | 3.6|М-ТН 3,690 4.3| 3,090 3.6 17 | 3.9 M-TH 
12.45 3.0 [M-TH 3.4 |М-ТН 

NBC FRIDAY МЕНТ VIDEOS 12.30- 2.00АМ 12.30 6,010 7.0) 2,920 3.4 17 | 5.2 FRI. 4,210 4.9| 2,150 2.5 3,7 [FRI 
12.45 4.6* 18*| 4.0 |FRI. 3.4* 15* | 3.1|FRI. 
1.00 3.3 |ЕАТ. 2.6 |FRI. 
1.15 3.2% 16*| 3.1|FRI. 2.3* 13*| 2.1 (ЕНІ. 
1.30 2.7 ЕВГ. 1.9 ЕНІ. 
1.45 2.3* 15*| 2.0 |ЕАТ. 1.7* 12*| 1.5 РАТ. 

NBC DAVID LETTERMAN II 1.00- 1.30АМ 1.00 2,580 3.0| 2,150 2.5 16 | 2.7 M-TH 2,750 3.2| 2,230 2.6 16 |2.9 M-TH 
1.15 2.3 |М-ТН 2.4 |M-TH 

DAY MONDAY-FRIDAY 

АВС АВС WORLD NEWS-MORN-615A 6.15- 6.30АМ 6.15 1,460 1.7| 1,370 1.6 19 | 1.6|M-F 1,460 1.7| 1,290 1.5 19 | 1.5|М-Ғ 

ABC ABC WORLD NEWS-MORN-645A 6.45- 7.00АМ 6.45 2,230 2.6| 2,060 2.4 18 | 2.4 TU-F 2,150 2.5| 1,980 2.3 18 | 2.3\М-Р 

АВС АВС WRLD NWS-MORN-645A(B) 1 6.45- 7.00АМ 6.45 770 9 70 .9 9 9 |MON. 

ABC G00D MORN AMER MON-730(B) 2 7.33- 7.48АМ рап 3,690 4.3| 3,520 4.1 22 422 рі 

АВС 6000 MORN АМЕЋ-МОМ-730(8) 1 7.30- 8.00АМ 7% 2,750 3.2| 2,150 2.5 14 2-9 кон. 

АВС 6000 MORN AMER-MON-830(B) 1 8.30- 9.00АМ 8:20 3,610 4.2| 2,920 3.4 13 3,3 үн. 

АВС АВС SPECIAL REPORT-10:30A(SUS) 2 10.30-10.48АМ 10.30 MON. 

АВС АМСІЕ-МОМ(В) 1 11.00-11.30АМ 11.00 3,690 4.3| 2,920 3.4 9 | 3.0 MON. 
11.15 3.7 МОМ. 

А-45 18. ТҮ HOUSEHOLDS: 85,900,000 FOR EXPLANATION ОҒ SYMBOLS, SEE PAGE А. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING АМО SUBJECT QUARTER-HOURS). 


S p 


^% Nielsen NATIONAL TV AUDIENCE ESTIMATES 


DAY 
NETWORK/PROGRAM 


DAY MONDAY-FRIDAY-CONT'D 
ABC ALL STAR BLITZ-MON(B) 


ABC RYANS HOPE-MON(B) 
ABC LOVING-MON(B) 
ABC ALL MY CHILDREN-MON(B) 


ABC ONE LIFE TO LIVE-MON.(B) 


АВС АВС DAYTIME NEWSBRIEF-M-F 
АВС АВС DAYTIME NWSBRF-MON(B) 
АВС GENERAL HOSPITAL-MON(B) 


ABC ABC AFTERSCHOOL SPECIAL(S) 


CBS CBS EARLY MORNING NEWS 

CBS CBS MORN., МЕМ5-МОМОАҮ(8) 
CBS CBS MORNING NEWS 1-МОМВ) 
CBS CBS MORNING NEWS 2-MON(B) 


CBS CBS NEWS SPECIAL REPORT(SUS) 
CBS PRESS YOUR LUCK-MON(B) 


CBS PRICE IS RIGHT 1-MON.(B) 
CBS US OPN TENNIS(FRI) 11:00A(S) 


CBS PRICE IS RIGHT 2-MON.(B) 
CBS NEWSBREAK-11.57 


А-47 U.S. TV HOUSEHOLDS: 85,900,000 


WK 
+ 


TIME 
(КҮТ) 


1 11.30-12.000№ 


1 12.00-12.30РМ 


1 12,30- 1.00РМ 


1 


1.00- 2.00РМ 


2.00- 3.00РМ 


2.58- 2.59РМ 
2.58- 2.59РМ 
3.00- 4.00РМ 


4.00- 5.00РМ 


6.30- 7.00АМ 
7.30- 7.48АМ 
7.30- 8.00АМ 
8.30- 9.00АМ 


10.30-10.48АМ 
10.30-11.00АМ 


11.00-11.30АМ 
11.00-12.05РМ 


11.30-12.00NN 
11.57-11.59AM 


о-о p p роо Бы 
898 я s 2898 


u Бш bw ро роо P 


DNN NNDS sase w 
S аб nS м6 яве A 


1,550 


2,830 
3,260 


3,440 
5,070 
4,720 


6,010 
5,070 


1,200 


2,230 
2,410 


2,830 
4,210 
2,150 


5,150 


5.9| 4,810 


FOR EXPLANATION ОҒ SYMBOLS, ЗЕЕ PAGE А. 


OTHER PROGRAMS 


ЕЕ ЕЕ Zz== = >> 


17797: 


РРР 
888 8 z 8888 3888 25 8838 


=== = 


Ф Ho оьәооо ош блі 


Сл Фо тотто «ла ww 


6,440 7.5| 6,440 7.5 27 


7,390 8.6) 5,240 6.1 20 
5.7% 19" 


6.5* 20% 
1,460 1.7| 1,120 1.3 14 


1,890 2.2| 1,800 2.1 11 


5,070 5.9] 4,900 5.7 25 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


— s — Т nn r wn 


МВС МВС NEWS AT SUNRISE 
CONT'D 


A48 Nielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 
WEEK 1 
TOTAL AUDIENCE | AVERAGE AUDIENCE TOTAL AUDIENCE | AVERAGE AUDIENCE 
DAY W TIME QUARTER] оузеноцоз |HOUSEHOLOS sHaRe HOUSEHOLDS (HOUSEHOLDS SHARE | HHR 
NETWORK/PROGRAM % (һут) HOUR бу % | (0) % % (0) % | (0) % % 
DAY MONDAY-FRIDAY-CONTO 
CBS NEWSBREAK-11.57-MON(B) 11.57-11.594М 11.45 | 5,580 6.5| 5,410 6.3 17 
130- 6.00PM 12.30 | 13,660 15.9| 3,180 3.7 10 
CBS 05 OPEN TENNIS (MONKS) 12.30- 6.008 12.30 | 13, 180 3.7 10, 
4.0* 10* 
ене 
3,4% 9* 
96% 9% 
3.2* 8% 
3.2% в" 
3.4% 9" 
93.77104. 
2,6% 79% 
5,30 3.5 MON. 
8145 3.7* 9*| 3:9 МОМ: 
CBS US OPN TENNIS(FRI) 12:36265) 1 12.38- 6.18PM 12.30 | 14,430 16.8| 2,750 3.2 11 | 3.1 РИ. 
15.45 218* 12*| ЕНІ 
1:00 25 FR: 
1:15 2.4к | 2:2 |FRE. 
1:30 2.3 FRI. 
1:45 2.3* в" | 213]. 
2.00 2.6 ЕВГ. 
215 2.4к ө") 2:3 |FRI. 
29 2:4 FRE. 
245 2.5* 9*| 216 АГ. 
3:00 2:6 FRI. 
3:15 2.5* 9*| 2.481. 
3:30 2:s ЕВ. 
3:45 2.6* в*| 2:8 |FRI. 
` 4:00 3:4 РАІ: 
4:15 зак шх ЕНІ ДЕ 
4.30 3.7|FRI. 
445 3.7* 12| 3:7 [FRE 
5:00 ЕИ 
8115 4.0% «аА: 
5:30 аі 
8145 атк 1з*| 4:3 IFRI. 
6:00 5.6 ЕВ. 
6:15 5.6* 14*| 8.7 ЕВ. 
CBS NEWSBREAK-3.57 3.57- 3.59PM 3.45] 4,380 5.1| 4,120 4.8 16 | 4.в|то-тн || 4,810 5.6 4,550 5.3 17 | 5.3[М-Е 
6.30- 7.00AM 6.30| 2,410 2.8| 1,720 2.0 17 |1.8|M-F 2,490 2.9| 1,800 2.1 18 | 1.8/м-ғ 


А-49 U.S. TV HOUSEHOLDS: 85,900,000 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


a50 Wielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 


WEEK 1 1 WEEK 2 
AVERAGE AUDIENCE TOTAL AUDIENGE | AVERAGE AUDIENCE 
DAY МК TIME QUARTER] ноузеношоз |HOUSEHOLDS SHARE HHR CAST || ноузЕно\р$ |HOUSEHOLDS SHARE 
NETWORK/PROGRAM # (NYT) HOUR | ооо) _ (0) % %| | DAS 0) %) o % % 
T р 
DAY MONDAY-FRIDAY-CONT'D 
NBC NBC NEWS AT SUNRISE-CONT'D 6.45 2.3|M-F талай АЁ ы né 
NBC TODAY SHOW-7.30AM(B) 2 7.30- 7.524 7.30 š 31 8, Е 3.6 YON. 
NBC REAGAN NEWS CONF.-NBC(SUS) 2 10.30-10.52АМ 10.30 тое кетуу: Қ: 
NBC SALE ОҒ THE CENTURY(B) 2 10.30-10.52АМ 10.30 j MEF ) тзн. 
.00-11. 11.00| 7,990 9.3| 6,010 6.8 |мом. 
NBC WHEEL ОР FORTUNE(B) 1 11.00-11.30АМ 11-95 7.3 Мом. 
.30-12.0 1.30] 5,580 6.5| 4,720 5.4 |MON. 
NBC SCRABBLE(B) 1 11.30-12.00 130| 5, ; 5.4 Мон. 
- .00-2.00Рм 1.00 | 6,100 7.1| 4,720 5.5 МОМ. 
МВС DAYS OF OUR LIVES-MON(B) 1 1.00- 2.00PM 1.00) 8, , Б-Н. 
1:30 5.4 |МОН. 
1.45 5.8 |МОН. 
- 00- 3.00PM 2.00 | 5,580 6.5| 4,300 5.0[МЮН. 
NBC ANOTHER WORLD-MON(B) 1 2.00- 3 2.00 š КҮ 
2.30 5.0 МОМ. 
2:45 5:0 |MON. 
NBC NBC NEWS DIGEST-DAY(B) 1 2.57- 2.58PM 2.45 | 3,870 4.5) 3,870 4.5 МН. 
NBC NBC NEWS DIGEST-DAYTIME 2.57- 2.58PM 2.45 | 4,210 4.9| 4,210 4.9 17 | 4.9маг 3,950 4.6| 3,950 4.6 17 | 4.6 МЕ 
DAY SATURDAY 
ABC ABC FUN FIT-10:25AM 10.25-10.29АМ 10.15 | 5,840 6.8| 5,070 5.9 21 | 5.9 4,120 5.5| 3,690 4.3 15 | 4.3 
АВС ABC FUN ҒІТ-11:25АМ 11,25-11.29АМ 11.15 | 4,550 5.3| 4,120 4.8 17 | 4.8 3,950 4.6| 3,180 3.7 13 | 3.7 
АВС CFA COLLEGE FOOTBALL-PRE 1 3.00- 3.25PM -GRID | 4,380 5.1| 3,610 4.2 12 
2 3.00- 3.22PM -GRID 2,750 3.2| 2,320 2.7 9 
3.15 4.5 2.6 
ABC CFA COLLEGE FOOTBALL POST 2 6.53- 7.00РМ 6.45 8,760 10.2| 6,610 7.7 19 | 7.7 
CBS IN THE NEWS- 8.26АМ 8.26- 8.29АМ 8.15 | 2,660 3.1| 2,230 2.6 17 | 2.6 4,210 4.9| 3,610 4.2 25 |4.2 
CBS IN THE NEWS- 8.56AM 8.56- 8.59АМ 8.45 | 4,040 4.7| 3,610 4.2 21 | 4.2 4,980 5.8| 4,380 5.1 24 | 5.1 
CBS IN THE NEWS- 9.56AM 1 956- 9,59АМ 9.45 | 4,040 4.7| 3,610 4.2 16 | 4.2 
CBS ІМ THE МЕИЅ-11.56АМ 2 11.56-11.59АМ 11.45 3,780 4.4| 3,440 4.0 13 | 4.0 
CBS ІМ THE NEWS-11.56AM(B) 111 56-11.59АМ 11.45| 3,870 4.5| 3,520 4.1 14 | 4.1 
CBS IN THE NEWS-12.26PM 2 12.26-12.29РМ 12.15 2,660 3.1| 2,490 2.9 10 | 2.9 
CBS IN THE МЕН5-12.56РМ 2 12.56-12.59PM 12.45 3,090 3.6| 2,920 3.4 11 | 3.4 
CBS ІМ THE NEWS- 1.26PM 2 1.26- 1.29РМ 1.15 3,610 4.2| 3,350 3.9 13 | 3.9 
CBS CBS COLLEGE FOOTBALL PRE 2 1.30- 1.35РМ 1.30 5,580 6.5| 4,300 5.0 17 | 5.0 
CBS CBS COLLEGE FOOTBALL POST 2 4.52- 5.00РМ 4.45 4,980 5.8| 3,690 4.3 13 | 4.3 
NBC ONE TO GROW ON-8:28AM 8.28- 8.30АМ 8.15| 2,230 2.6| 2,060 2.4 16 | 2.4 3,350 3.9| 3,260 3.8 23 | 3.8 
NBC ONE ТО GROW ON-8:58AM 8.58- 9.0044 8.45| 3,090 3.6| 2,920 3.4 17 | 3.4 4,550 5.3| 4,380 5.1 24 | 5.1 
NBC ONE ТО САОН ON-10:28AM 10.28-10.30АМ 10.15 | 6,790 7.9| 6,60 7.7 27 | 7.7 8,760 10.2| 8,590 10.0 35 [10.0 
NBC ONE TO GROW ON-10:58AM 1 10.58-11.00АМ 10.45 | 6,360 7.4| 6,100 7.1 24 |741 
А-51 08. TV HOUSEHOLDS: 85,900,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 
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A52? Wielsen NATIONAL TV AUDIENCE ESTIMATES 


TOTAL AUDIENCE 


WEEK 2 
AVERAGE AUDIENCE 


DAY WK TIME QUARTERI 
HOUSEHOLDS 
NETWORK/PROGRAM + (N.Y.T) HOUR 000) % 
DAY SATURDAY-CONTD 
NBC ONE TO GROW ON-11:28AM 2 11.28-11.30АМ 11.15 6,610 7.7 
NBC ONE ТО GROW ОМ-11:58АМ 2 11.58-12.00NN 11.45 5,500 6.4 
МВС ONE ТО GROW ON-12:28PM 1 12.28-12.30РМ 12.15 3 3.9 13 
NBC NBC MAJOR LEAGUE PRE GAME 1 3.00- 3.19РМ +610 | 3, ; 4.0 12 
2 3.00- 3.18PM GRID 4,550 5.3 
NBC NBC MAJOR LEAGUE BASEBALL 1 3.19- 6.41PM GRID | 15,120 17.6 6.2 17 
2 3.18- 6.24PM GRID 14,090 16.4 
6.30 7.8* 18* 
DAY SUNDAY 
АВС ABC SPECIAL ВЕРОАТ-3:44Р(5) 1 3.44- 3.47PM 3.30 | 2,750 3.2) 2,580 30 Т 
CBS FOR OUR TIMES(SUS) 2 6.00- 6.30АМ 6.00 
CBS CBS NFL FOOTBALL GAME 1 1 1.00- 4.24PM -GRID | 24,830 28.9|11,420 13.3 34 
2 1.00- 4.27PM GRID 26,890 31.3 
4:15 13.7* 32* 
4.30 
4 4:45 
CBS US ОРЕМ TENNIS-SU(S) 1 4.19- 4.32PM эйр] 2,150 2.5 2,150 2.5 6 
.30 2.4 
NBC NFL FOOTBALL GAME 1-NBC 1 1.00- 4.02РМ GRID | 14,260 16.6| 6,360 7.4 19 
Ф 1.00- 4.22РМ -GRID 22,160 25.8 
4.00 4.8* 11*| 5.1 
4:15 3 
4.30 < 


А-53 U.S. ТУ HOUSEHOLDS: 85,900,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


HOUSEHOLDS SHARE 


3,950 4.6 15 


5,670 6.6 19 
0-7" Ps 


12,370 14.4 38 


16.1* 38* 
10.4% 25* 


9,530 11.1 29 
10.7" 25% 


шш 
КУЗ 


